Have you a Lit of thre Sypsy In your 
blood? Do you thrill to the tree and 
easy grace of a tluid skirt that swirls 
and billows as you walk ? Here then, 


is your dream housecoat »o « « ONC of 


the lovely new Royal Robes. 


It's flagrantly romantic with its 
feminine, frilly rutlles and serenely 
cool white bodice. The skirt, charcoal 
black and white diagonal check, 1s 
spiked with the brilliance of a poppy 
sash.” A made - in- America cotton, 
of course, because nothing else looks 
quite sO fresh. Closed with Jewel 
Slide, the hairline fastener that’s slim 


and fine as a jeweler’ chain. 


At all leading stores or write to 


Royal Robes, 1550 Broadway, N.Y. 


°Also wine check skirt with wine sash: 


and navy check skirt with poppy sash. 
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Get yourself a Quinley Hat for enchanted wander- 
ing. Here are hats designed to bring out the gypsy 
in you....witn crisp, colorful accents that are full 
of romantic excitement and catch all the tang and 
color of the new mode. 


“Caprice”, “Spree”, and “Romany” are available in 
Rustic straw and fine fur felt, at four and five dollars, 
at the following and other leading stores: 


Oppenheim, Collins & Co., W. A. Green Co., 
Inc.—4 stores Dallas, Tex. 

Columbia D. G. Co.., Kahn’s Dept. Store, Inc., 
Houston, Tex. Oakland, Cal. 

Gilchrist Company, Mandel Bros., Inc., 
Boston, Mass. Chicago, II. 


Rosenbaum Co., Pittsburgh, Pa. 
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From shampoo to brilliantine, your Per- 
manent now comes out of your own individual 
box. It’s the newest thing in all the smart 
beauty shops... and so sanitary too! + The 
cause of many poor waves is the use of a 
conglomeration of shampoos, lotions and 
what-not that never should have been used 
on the same head. In the Aristocrat, Nestle 


GLAMOUR 


chemists have scientifically planned every step. 
So, for your next Permanent be sure to specify 
“Nestle Aristocrat”. yy When you write for the 
name of the shop nearest you featuring Nestle 
Aristocrat Permanents, we will send you a free 
sample of the new Nestle Brilliantine. Write 
to Nestle ... originators of Permanent Waving 


... 111 Eighth Avenue, New York City. 


ARISTOCRAT 


End Papers Pads... Rinse.., 


Shampoo... 
Finest of all 
shampoos to 
prepare hair for 
permanent wav- 
ing. 


Pear! Oil... 
Protects against 
dryness, pro- 
ducing soft, 
curly ends. 


Wave Solution 
. « . A milky 
pine oil solution 
(non-ammonia) 
containing lan- 
olin, 


large size, es- foil stamped 
peciallymade in royal pur- 
for Nestle ple... spe- 


Waves. 


. « « Extra Made of gold Strengthens 
the wave... 
adding to 


Aristocrat cially treated Jasting qual- 
flannel. ities of curl. 


Brilliantine 
beautiful 
dramatic fin- 
ish to your 
Permanent 
Wave, 
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A WORD TO THE Jhavel-wee 


0k VWOTHER S DAD 


Traveler, ‘“‘tripper’’ or gay ‘“‘stay-at-homer”’, she'll thrill 
to the luxurious capacities of these distinguished handbags 

the trim smartness, the supple-soft leathers, the stitch- 
perfect’ craftsmanship .. . the sheer ingenuity of the 
exclusive secret “*hide-away” pockets that conceal currency, 


travelers checks and valuable papers .. . in all the world 


available only in Rolfs-LaGarde Originals. 


At better shops everywhere, or write Rolfs, a division of Amity Leather Products Co., West Bend, Wis. 


* HIGH, WIDE AND HANDSOME 


Here’s astounding capacity in small 
space (91," long) ... fashioned of soft 
crushed pochette calf in Blue, Brown, 
Sienna Rust, or Black. Luxuriously 
fitted and moire lined—with exclusive 


Secret *“‘Hide-Away” Pocket...... $7.50 


* ROOM FOR ANYTHING, EVERYTHING 
You'll marvel at what it holds ... this 1114” 
Black grained calf travel bag... 6 different 
compartments and pockets, one containing 
Secret Pocket .. . completely 
fitted with such ‘extras’? as passport case and 
two-compartment coin purse............$15.00 


* TRAVEL-BAG SENSATION... 


A large ‘“‘swagger’’ long), in 
beaver-grained calf— Brown, Blue, or 
Black . .. roomy pocket on each side 
of center compartment... one con- 
taining patented Secret *‘Hide-Away”’ 
Pocket ... complete with zipper-sealed 
Pocket, two-compartment coin purse, 
mirror, etc. (Initials extra) ......$5.00 


On. Y. 


Going to the Golden Gate In 
A LaGarde travel 


ernational 
bag will 


add to your enjoyment. 


Choose a ‘“‘traveling companion’’ for the 
New York World's Fair from Rolfs- 
LaGarde Originals. 
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At a leading store in every ¢ 


Marshall Field & Co........ Chicago 


Kansas City 


Inc. 


Harzfeld 


Franklin ............ 


ham 


irming 


Joseph & Loeb 8B 


Loveman, 
Ma Blanche 
New York Ci 


is 


Barney. St. Lou 


Vandervoort, 


Scruggs, 
Wm. 
te KAY DUNHILL 


Pittsburgh 
Cleveland 


Kaufmann 


New Orleans 
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Boston i 
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The May Co. 
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the Hollywood Way 


beauty, and manner—“the glamour triangle”’—are more 
important than ever when you're on vacation. You meet scores 


of new people then, and you want to look your best. 


So don’t miss the next issue of Glamour! Its your guide to a sue- 


cessful vacation at every point of the triangle. 


ie “ e If you’re headed for a World’s Fair, the travel wardrobes of the 


screen stars shown in this issue will give you dozens of new ideas. One 
is planned for a two weeks’ trip across the continent—another for a 
week-end visit nearer home. If you’re bound_for beach or country, 


you ll find an exciting collection of smart new play clothes, cut on 


the best Hollywood lines. 


But no matter where you're going or what you plan to do, you'll 
discover how to keep fresh and lovely through the sultry summer days 


... how to cultivate the charm and poise that will make you stand 
out from the crowd. 


In addition, July Glamour brings you the Best-dressed Movies of 
the Month—Fashion Do’s and Don’ts—Solutions to Make-Up Problems 


—and pages of other fascinating features. 


Reserve your copy of July Glamour now—and put your best foot 


forward before you take a single step away from home! 


The Hollywood Way to Fashion—Beauty —Charm 


ON SALE JUNE 2nd e AT YOUR NEWSSTAND 15¢ 
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\ 
\ow ... you can be twice as well dressed at a fraction of the cost 


"OW you can be proud as a peacock of 
.\ your appearance, and keep your pocket- 
book plump at the same time! It’s the re- 
sult of a scheme so simple and ingenious 
that you'll cheer when you hear it! 

Here’s how it works: We carefully 
choose an exciting group of $12 to $15 
frocks of original design; and then copy 
them for you in the same fine fabrics with 
the identical styling; the same fine fit; the 
same grand washability. Truly, you'd need 


a microscope to distinguish these KOPY 
KAT frocks from their more expensive 
originals! These are not “pirated” styles... 
KOPY KATS are authentic, authorized copies, 
exclusive with one store in each city, so that 
you won't be meeting yourself coming 
down the street! 

Hurry to the KOPY KAT retailer in your 
city... you'll see the $12 to $15 originals, 
side by side with the KOPY KAT repro- 
ductions. We defy you to tell the difference! 


Kopy Kat Frocks are on sale at 


OPPENHEIM COLLINS 


NEW YORK CITY 


For the name of the Kopy Kat Retailer in your city, write to: 


HUBRITE INFORMAL FROCKS,INC. + BOSTON, MASS. 


MANDEL BROTHERS 


CHICAGO 
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RIVALING THE VIEW AT 
HE RAINBOW ROOM. 


“Captain Fury uses Australia of 
1840 as a background for its adven- 


turous story. Essentially concerned 


with the swashbuckling of Errol Flynn 
as opposed to the swaggering of Vic- 
tor McLaglen . . . these melodramatic 
doings are posed on a conflict between 
brave pioneers in a new land and the 
wicked land barons. Hal Roach has 
given it a lavish production and spiced 
it with the beauty of June Lang. 


“The Hardys Ride High’ has 
everybody's favorite, Mickey Rooney, 
riding highest. This time the family 


is suddenly tremendously wealthy. 


Everyone reacts violently to the news 


except Judge and Mrs. Hardy. Master 
Mickey goes to town like crazy with 
night clubs and glamour girls galore. 
As you might guess, M-G-M’s Hardys 
find it a little too rich for their blood, 
renounce their fortune, and return to 


the wholesome Hardy atmosphere. 


“Rose of Washington Square is 


_an unusual picture for Ty Power and 


Alice Faye; the story of a charming 
ne er-do-well who brings plenty of 
misery (of course, spiced with hap- 
piness) to his sweetheart Alice Faye. 
The end finds him thoroughly re- 
formed but within the confines of jail. 
This 20th Century-Fox picture offers 
a variety of tunes, new and old, and 
Al Jolson’s return to the screen. 


on the Brit- 
picture, on 


“The Sun Never Sets” 
ish Empire nor, in this 
Aubrey Smith. As head of a family 
that has served his majesty in the dip- 
lomatic service for generations, he 
persuades his sons, Basil Rathbone 


_and Douglas Fairbanks, Jr., to carry 
on. Everyone shuttles between Eng- 


land and the African gold coast fast 
as steamers and Universal will permit. 


“Bridal Suite” is one of those crazy 


but quite satisfactory comedies that 
Hollywood does so well, thanks to 
M-G-M and a cast that includes Robert 
Young, Annabella and Billie Burke. 


Locale is a European tour with time 


Mov les of 


out in a Swiss hamlet. Plot concerns 
mama who wants to marry her play- 
hoy son off to the right cirl. Sonny 
flirts with a waitress, is sent home and 
ends up married, but to the waitress 


who happened to be on the same boat. 
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“The Ladys From Kentucky” di- 
vides its interest between George Raft, 
a high-powered gambler from the 
Noth, and Ellen Drew who is much 
more interested, or so she says, in 
thoroughbreds. Paramount starts the 
cauldron bubbling with one of those 
ficht-at-first-sight romances and keeps 
it there with some spectacular racing 
scenes and lots of very good comedy. 


“Only Anéels Have Wings con- 
cerns itself with those intrepid airmen 
who negotiate the dangerous passes 
between the Andes and casually refer 
to it as “going over the hill”. These 
particular pilots are employees of 
Geoff Carter (Cary Grant), owner of 
a small airport in the out-of-the-way 
town of Barrance. In comes romance 


in the charming form of Jean Arthur, 


a show girl who left her company in 
Chile. There is much to-do about 
friends flying each others mail 
through fog and some good air stuff. In 
the end, Columbia leaves them fairly 
happy with Jean, after a bit of experi- 


menting, discovering she loves Cary. 


a | ts A W onderful W orld” an 
M-G-M picture, shows Jimmy Stewart 
trying unsuccessfully to keep a play- 
boy out of trouble and Claudette Col- 
bert. poetess, who finds Stewart flee- 
ing the long arm of the law. He has, 
he tells her, a chance of proving his 
client innocent. After incredible ad- 


ventures, everything works out nicely. 


“The Story of Vernon and Irene | 


Castle’ is RKO-Radio’s latest musi- 
cal child. 


Rogers and Astaire whirl their way 


As the famous couple, 


| 
| 


agreeably through as many reels of | 


dancing as anyone could wish for. 
Plenty of tunes and scenes that bring 
back the gayety of pre-war days and 
of the “Castle Glide” and “Maxixe™. 


is RKO-Radio’s 


fairly accurate version of those insti- 


“Sorority House 


tutions on every campus. It depicts 
the heart-breaks Anne Shirley goes 
through to get herself accepted into 
one of these clubs and the many sacri- 
fices her father makes to help her. 
There is her rude awakening when she 
learns that such a society is not ex- 
actly what she thought it would be 


“Juarez , Warner's magnificently done 
history of the troublesome times and 
people that harassed Mexico in the 
1860's, tells the tragic story of Maxi- 
milian (Brian Aherne) and his beauti- 
ful consort, Carlota (Bette Davis). 
As an unknowing dupe of Napoleon, 
battles (Paul 
Muni), the liberator, until he sees the 


Maximilian Juarez 
true state of things. His change of heart 
comes too late—Juarez having already 
stirred up the final battle. Despite its 
19th century background, its emperors 
and empresses, Juarez is a modern 
and stirring plea for democracy. 
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for delicate skin 


Crt ‘ 


A, 


Understanding core mokes 
such a difference to the 
_ delicate, sensitive skin. 
Sensitive Skin Cleanser Ritz 
looks and feels like delectable 
Guernsey Cream...is made 
especially for sensitive . 

_ skin. This creamy lotion = 
cleanses gently, immaculately . .. 
leaves skin soft and smooth! | 
$1.25, $2.25, $4.00. 
Charles of the Ritz, 
knowing thet specialized 
cleansing is vital to beauty, : 
offers a specialized cleanser 2 
for each type of skin. 
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Glamour on 


location 


NE thing that everyone in Holly- 
C) wood seems to agree on pretty 
generally is that a glamourous, fresh 
beauty can almost be called an essen- 
tial requirement for the screen. Fine, 
as far as it goes, but to preserve that 
beauty when subjected to the ravages of 
sun, wind and rain while on a location 
trip is a horse of a different color. 

One of the best authorities on this 
subject should be Dorothy Lamour. We 
found her on location near Malibu 
where she was shooting the outdoor 
scenes for her recent Paramount pic- 
ture, “Man About Town”. It was one of 
the first spring days, the kind where 
the penetrating rays of the sun parch 
a pale winter skin to desert dryness. 
The company was shooting a “pick 
up shot far down the beach while Dor- 
othy was spending the time not needed 
before the camera for an outdoor beauty 
treatment, one of her own making. 

It was just about three years ago 
that Dorothy strolled into Hollywood 
with her pretty figure, sultry voice and 
a wide assortment of luggage in pleasur- 
able anticipation of the glamour that 
would now be hers. 

Came the dawn, and with it a rude 
awakening. Dorothy found herself hid- 
den in the crude accommodation of a 
location camp, some thirty miles out 
in the wilderness of the Malibu moun- 
tains. Instead of the gorgeous costumes 
she had dreamed of, her wardrobe con- 
sisted of a scant sarong and three pints 
of body make-up. There was no hand- 
some hero to rescue her from the terrors 
of the hills. Her companion was a large 
ape who might have been Gargantua’s 
big brother. This was her first picture 
and the same background was to con- 
tinue through three more Malayan 
dramas. After this she was to be drench- 
ed in the storms of “Hurricane” before 
Hollywood would allow her to be fully 
clothed on a dry, enclosed sound stage. 

Let’s get back to the topic of beau- 
ty. In any walk of life, but most par- 
ticularly the movies, the necessary 
foundation of a soft, glowing skin can 
only be preserved by the removal of 
make-up whenever possible. On_ the 
day we saw Dorothy Lamour, she had 
taken off all the heavy screen grease- 
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Glamour on 


location 


paint and her lovely skin was glowing 
healthily in the sun under a_ heavy 
coat of odorless castor oil, to which 
she had added a drop of her favorite 
scent. Only a drop, she pointed out, 
because the use of alcohol in perfume 
has a drying effect if spread on too pro- 
fusely. ii: the absence of a gas burner, 
she heats the bottle by placing it in the 
warm sun. A simple procedure, cer- 
tainly, and one to be recommended to 
Miss Average-Glamour-Girl while sun- 
ning on the beach or mountains. 

Dorothy’s hands have always been 
a subject of admiration. Their long, 
brilliantly pointed tips and graceful 
softness are qualities that sound incon- 
gruous and impossible in a Malay set- 
ting. The trick is easy. Do you use a 
dash of brilliantine on your hair? If 
you do, try the following: 

“T use a very light brilliantine, 
also scented,” explained Dorothy. “A 
little poured into the palms of my hands 
and patted lightly over my hair will 
leave enough to be used as a lotion. 
Rub the oil well into the hands and 
massage the knuckles briskly. You'll 
find it keeps them from drying and 
protects them against outdoor weather, 
as well as the rough treatment they re- 
ceive while riding a surfboard or in- 
dulging in any other outdoor sports. 

“When you spend as much time as 
I do on location, you will see that you 
look forward to these periods for a 
small but extremely important reason. 
For instance, Old Sol’s is the truest 
light and the best for arching eyebrows. 
Every stray hair that would be invisible 
in artificial light is easily seen here and 
the perfect shaping necessary to a well- 
groomed appearance can be accom- 
plished with a minimum amount of 
trouble. I carry a small bottle of as- 
tringent and tweezers in my make-up 
kit and always find time to attend to my 
brows between scenes. 

“Incidentally, [ve also discov- 
ered that the best way to match daytime 
lipstick and rouge is to take along small 
samples and apply them during spare 
moments in the sunlight. You will find 
this a more effective way to match 
cosmetics than at a store counter, and 


it saves precious shopping time.” 


GLAMOUR II 


Among the world-famous 
models and movie stars . 
who wear A.S.Beck Shoes. ips 


65 OF A.S. BECK’'S NEW YORK STORES SURROUND THE WORLD'S FAIR 


SALON DE LUXE, 565 FIFTH AVE., W. ¥. 106 Beck Stores in 4. Y., Phila., Wash., 
MID-TOWN SALON, 410 FIFTH AVE, W. ¥. Detroit, Pittsb’gh and 40 principal cities: 
Address mail orders to Fifth Ave. Salons, N.Y. . 

or Cutler Salon, 107 S. State Street, Chicago and 8 Cutler Shoe Stores in Chicago. 
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Sold at Leading stores inthe U S — Distributed in Canada by Pikow Hat Co. Montreal 


WIMBLEDON~2 PARK AVENUE, NEW YORK 


TAKE A LETTER 


Excerpts from letters 


to the Editor 


e ee My hat goes off to Glamour in a 
big way. Here at last is a magazine 
that puts clothes, beauty and glamour 
within the easy reach of the working 
sirl, and the price of the magazine ts 
certainly low enough for anyone to buy 
every month. Best wishes for your con- 


tinued success. ... A. G. 


eee This book not only helps women 
to dress and look better, but it also 
gives a glimpse of Hollywood back- 
stage. Thank you for Glamour. ... B. D. 


ee e Cheers no end for your publica- 
tion. As the saying goes, youve got 
something there! Your beauty depart- 
ment is wonderful and I'm sure if I 
had had your charm article to read be- 
fore going to England, that handsome 
English boy and I would have gone 
places. All in all, it is a grand maga- 
zine and I know that now on my spring 
trip to New York, I shall be able to 
see more sights and not have to spend 
precious time doing the stores for 
ideas... . Best wishes, M. R. 


eee Just purchased your new maga- 
zine and it is the “tops”. Do you mind 
if I suggest a few things that would be 
of help to me and other girls, such as 
styles for tall and short girls, how to 
apply make-up, new ways to fix one’s 
hair and how to look slim or, if under- 
weight, hide defects? Lots of luck and 
continued success for Glamour..... Anon. 


eee! have just finished reading the 
first issue of Glamour and feel com- 
pelled to offer my congratulations to 
you for putting out a Hollywood maga- 
zine that is different. Yet at the same 
time I cannot help condemning your 
screen review department. Tell me. 
truthfully, does your reviewer have to 
bow to the high and mighty who send 
us films from Hollywood? If I judge 
correctly, your magazine aims to be a 
“different” type of fan magazine. Why 
not go the whole way? If a picture is 
only fair or poor, say so. We'll respect 
you for it... . Sincerely, R. S. 


ee e Your new Glamour of Hollywood 


is simply grand except for one thing. 
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TAKE A LETTER. 
Excerpts from letters 


to the Editor 


How can you do without pictures of 
Robert Taylor, the only real glamour 
of Hollywood? Remedy this if you 
want to sell your magazine to yours 


truly. (non. 


eee] want to congratulate you on the 
superb job you have done, and I trust 
that future issues will be even better. 
May I suggest that you have an article 
soon on the proper use of make-up and 
ways of hairdressing with charts such 
as the Westmores use to illustrate the 
right and wrong make-up for each par- 
ticular shape of face. . . . Best wishes 
for your continued success, L. 5. 


e ee | want to compliment you on pro- 
ducing something new in this age of 
imitations. | believe a page on exercises 
to benefit various portions of the anat- 
omy would be very welcome to your 
readers. ... Best wishes, B. S. 


eee lhe new issue your novel 
Hollywood magazine certainly hits the 
nail on the head. Being a man I am 


deeply interested in glamour girls and 
prefer G-girls to G-men. Hail to Queen 
Glamour Girl No. 1, Dorothy Lamour. 
1 would like lots of pictures of her, and 
also more about those other glamour 
queens, Alice Faye, Constance Bennett 
and Dolores Costello. ...Gratefully and 


sincerely yours, 


eee! was very surprised and even 
more disappointed when I picked up a 
copy of Glamour and found lacking the 
most vital point of the name of your 
magazine. To many people, Marlene 
Dietrich personifies glamour, and in my 
eves she ts glamour! With that one out- 
standing exception your magazine is a 
very beautiful one and I am already 
waiting to see if you have discovered 
the mistake of your own accord and 
rectified it... . With best wishes for 


your success, D. E. 


Glamour wishes to thank its readers for 
these letters. We invite criticism and 
suggestion. Though we cannot promise 
to follow all the advice, editorial pol- 
icies and vagaries being what they are, 


we can assure each careful consideration. 


A high crown, wide brimmed hat made in the best 
Tally-Ho tradition... expertly cut with a sharp 
clear sweep of brim...the pseudo-postillion crown 
tucked and soft. Made by a famous man’s hatter 
with the fine long-wearing felt that men demand. 
Colors gay as confetti... bright as sunshine. The 
one illustrated in our own lilac...others in citron, 
Bombay rose, cloud blue, surf white, sailor navy, 
lobster red, and corn yellow. An exclusive in our 
Debutante Shop — Seventh Floor 6.75 


Also Chicago and Greenwich 
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Chim can't be copied. 


JOAN CLAIR 


President, Clairol, 
Inc. and famed 
authority on color 
in hair and fashion, 
answers your hair 
coloring problems. 


() DO “NICE” WOMEN TINT THEIR HAIR? 


A. Look about you in any smart restaurant, club, theater... in 


high or café society, in business, the arts and professions. 
You’d never suspect it but most of the women pres- 
ent have had their hair tinted. You didn’t suspect, be- 
cause very likely, it was done the modern Clairol way! 


(). CAN I EMPHASIZE MY HAIR COLOR WITH- 


OUT BLEACHING OR DRASTIC CHANGE? 


A. If your hair is dull, or dry from harsh applications, a 


Clairol-conditioning treatment will rout that drabness, 
color-accenting and highlighting your hair with gleaming 
copper, golden blonde or lustrous amber tones. 


(). SHALL I WAIT UNTIL MY HAIR IS ALL 


GRAY BEFORE I DO ANYTHING ABOUT IT? 


A. No, positively, no! Start color blending those first gray 


hairs with Clairol color-conditioning treatments, and even 
your intimates won’t suspect. Using the Clairol color- 
blending method you'll never see yourself gray at all! 


() CAN GRAY HAIR BE TINTED WITHOUT 


LOOKING DYED? 


A. Depends on how it’s done and who does it. I mean you 


can be sure with Clairol. Countless women have come 
into Clairol shops deeply distressed about gray hair . . 
and walked out looking years younger, the tell-tale gray 
gone, hair soft, shining and youthlike after its color- 
conditioning treatment with Clairol. 


Be sure to smsist on genuine Clairol at your hairdresser’s. 
For advice on your own hair coloring problem, write 


-Toan Clair, Pres., Clairol, Inc., 1. 132 W. 46 St., N.Y. C. 


. THE MODERN METHOD OF COLORING HAIR 
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This bra'-top gown 
decolletté in multi-colored-plaid 
spun rayon, has a perky bolero to 
match.. Sunshine yellow with char-: 
treuse and wistaria with aqua.¢ 
Sizes 12 to 18. $10.95 4 


Gay young formal in polka dotted 
Rahjette* with deep, piqué-edged 
pockets and a tiny, fitted piqué 
jacket. The little Dutch cap goes 
with it too! Navy, Holland Blue 
and Holland Pink with White. 
Sizes 12to 18. $10.95 
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OLLY WOOD'S costume pictures Casta glam- 


ourous shadow over today’s fashions. Pretty 
as well as authentic, the costumes are a con- 
stant source of inspiration for our own clothes. 
Each month finds its quota of these pictures fresh 
from Hollywood, and GLAMOUR will always try 
to give you exciting modern fashions inspired 
by these costume classics. Here you see a sketch 
of June Lang (this month’s cover girl) in one of 
the costumes from Hal Roach’s ““Zenobia”’. Note 
its silhouette...its important use of plaid ribbon. 
In the pages that follow we give you jewels in- 
spired by the picture “Juarez”, frocks that cap- 
ture some of the charm of those in “Dodge City”. 
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Fashion-starter 


N all of the stories about Joan Crawford, the 
| true ones, and the false ones (always faintly 
tinged with truth in order to be successfully 
malicious), you are aware of a tremendous per- 
sonality, a strong personality, an important one. 
Our story about Joan Crawford is concerned with 
that personality and its remarkable influence on fashion. For, from those early, 
uninhibited portrayals of flaming youth to the soignée star of today, this lithe- 
limbed, big-eyed girl has been a powerful portent of young American fashions. 


Adrian, designer for Metro-Goldwyn-Mayer, was responsible for most 
of Crawford’s clothes and his beautiful work needs no added grace note from us. 
But Adrian has designed magnificent clothes for other beautiful screen stars. The 
young girls of America have gone to the movies and worshipped all of his crea- 
tions, but settled down to serious attention for every Crawford picture . . . attention 
that resulted in the most constant copying a movie star has ever inspired. The 
Crawford saga includes everything from Crawford mouths and coiffures to the very 
way Joan Crawford walks, the way she carries those magnificent shoulders. Indeed 
there was some apprehension among parents when this darling of the younger gen- 
eration played the devastating Mrs. Cheney on the screen. Frankly, Mrs. Cheney 
was a lady-burglar, if a very charming one. Knowing parents aware of the tremen- 
dous Crawford influence wondered if their young daughters might not consider 
burglary as charming an occupation for themselves. Fortunately for all concerned, 
Mrs. Cheney was converted to the straight and narrow just before the picture ended. 


The fact is that while Joan Crawford got the best of movie make-up, 
of movie talent in clothes’ designing, she got no better than many other top-ranking 
stars. But she was copied ten times more often! Well ... a bright British gentle- 
man we know is always marvelling at American ways. “This,” he is fond of saying, 
‘could only happen in America.” That’s how we feel about Joan Crawford, and that, 
we think, best describes her enormous influence on the young American girl. 


Joan Crawford, direct, honest, undaunted, always striving, always will- 
ing and wanting to learn, industrious as our founding fathers are said to have been, 
this Joan Crawford is a product of America... the essence of young American good 
looks. And young girls seeing her wide generous smile, her big bright eyes, the 
careless toss of her head, knowing her independent spirit . . . find all this extremely 
glamourous ... but glamourous in a way that is akin to themselves, perhaps within 


Miss CRAWFORD AND MR. 


CHARLES MARTIN 
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“THE SHINING HOUR’, 1938-39 


their own reach. And that is the reason they continue to copy the Crawford kind of 
glamour. On this page we have chosen to show only a few of the Adrian-designed Craw- 
ford clothes that made sudden, almost fantastic fashion history, that continue to exert 


an influence directly identified with the personality of the star who wore them. 


There is, for one, the black dinner dress with its startling and bold 
use of lots of white contrast. Remember Crawford wearing it in the picture “I Live 
My Life™? Notice the wide revers matched by the tailored cuffs (on short sleeves! ). 
You've seen them often since then. That was in 1935. In 1934, in “Forsaking All 
Others’, she wore an Adrian frock that furthered this clever moving toward broader 
-houlders. This time the effect was achieved by a brilliant use of striped fabric. Both of 
these frocks gave importance to the shoulders, made the figure beneath them incred- 
ibly long and slender... certainly an influence on the young American figure. 


In 1938-39, in “The Shining Hour’, you saw Crawford in this season's 
version of the same sort of thing. Contrasting white, thick and curling like frosting 
from a pastry tube, is the perfect use of trimming to enhance figure beauty. 

On the opposite page are significant fashions from the Crawford collec- 
tion. First... the famous “Letty Lynton” frock (Adrian’s gift to the fashion world of 
1932). Remember the white dress with its yards of delicate white fluting? Remem- 
her the comment and the copying? And remembering, look around again and see its in- 
fluence still apparent in summer evening fashions. Adrian’s talent . . . undoubtedly. 
But Crawford’s amazing ability to “put over” a fashion in one wearing. Then there 
was the picture ““No More Ladies”, with Joan wearing a sophisticated frock of gleam- 
ing, pleated lamé. There’s a slim black suit from “Mannequin”, the jacket spiked 
with metallic embroidery. And finally, from the year 1936, you see her in a frock 
that forecasts the feminine trend now firmly upon us... a sheer cloud of mousseline 
de soie, delicately tucked, primly fastened with tiny white flowers. 

These are Adrian’s clothes, unforgettable, right... movie designing at 
its best. But the personality that helped to make those fashions so unforgettable is 


that of Joan Crawford, one of America’s great stars, one of its fashion-starters. 
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BETTE DAVIS IN A COSTUME FROM “DARK VICTORY” 


Best-dressed picture of the month 


| ark Victory comes from the Warner lot to give us probably the most moving 
z performance of the season... that of Bette Davis. Her work is closely followed in quality 
by that of a distinguished cast which includes George Brent, Humphrey Bogart and Geraldine 
Fitzgerald. You will not forget this picture. It may come close to breaking your heart. And 
so it is of particular credit to designer Orry-Kelly that his clothes for Davis (beautiful — 


re 


as they are) are a memorable part of a picture of such emotional stature. They are memor- 


able ... almost sharply modern... always wearable. They are a reflection too, of this design- | 
9 


ie ers versatility. so different are they from his costumes for “Juarez” and “Jezebel”. | 
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GLAMOUR GLID! 


It isa new dance, described by observers 


as a cross between Shag and Lambeth Walk ... 
A glamourized nursery rhyme, according to 
Arthur Murray. in whose studios it originated. 
At any rate. it is a capricious new dance. 


a gentle version of the quaint “heel-and-toe.” 


Approved as the New York World's Fair dance, 


shown here as it appeared at its debut 


at the recent Glamour Ballin New York City 
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n its bulk form I have never been certain what Glamour 
meant, but when Glamour comes into the home—my 
home—it will have toconform to the standard set by Grand- 
mother Dunne or clear out altogether. And [ mean it! 
Grandmother Dunne was very much of the old school 
and though delicately lady-like, she was quite definite in 
her convictions. She had a firm, incisive way of remov- 
ing the last speck of doubt between what was Right and 
what was Wrong. One held a fork This Way. One spoke in 
This Manner. And certainly one never addressed the 
erocer in That Tone of Voice. 

There are many traditions grandmother set for me: 
My home should have all the old-world charm and yet a 
character of its own. It was to be lovely, not in terms of gilt 
and satin, but in comfort and contentment and friends who 
loved to come there. It was to be human and without a wipe- 
the-feet and mind-the-drapes atmosphere. It was to be small 
in pretense and great in ideal. 

When you are among strangers, she told me, people 
see only your social side. In her opinion a home was what 
typified you—a kind of place where it is wrong for any- 
one else but you to live. Through your windows friends 


felt that the rest of the world. however attractive. had the 


wrong end of a telescope look. 
Memories of Grandmother Dunne have all the un- 
reality and actual presence of the family album out of her 


ad 
GUESTS NOT TOO WELL-ACQUAINTED 


DRESS YOUR TABLE IN THE BEST LINEN AND CHINA 


Dunne! 


own parlor. On Saturday afternoons, dressed in best bibs 
and tuckers, it was our custom to make the “rounds” of 
formal calls on our numerous Louisville relatives. 

The villain of our tour was the cold, marble facade of 
the home of a wealthy kinsman that made the kind-hearted 
uncle who lived within seem self-conscious and patroniz- 
ing. Our hero was an absurd porcelain cat in the home 
of a not very affluent aunt. Aunties cat, Sophia, re- 
splendent with yellow daisies and purple chrysanthemums 
painted on its back, had no social standing at all. But 
she knew a lot about Glamour .. . the home kind. 

Sophia, for all her impudent grinning, was the quintes- 
sence of “Where-have-you-been, we ve-all-been-waiting-for- 
you friendliness. The spirit of Grandmother Dunne and 
of the porcelain cat Sophia, | admit, are much more 


alive in my home today than any other influence. 


“Welcome” on the doormat and ““Home, Sweet Home” 


samplers are not bodily visible. I hope, however, that that 
is the impression left by Grandmother and Sophia, rather 
than “What perfect French Provincial furniture!” in the 
memory of parting guests. The supreme test is passed when 
members of the family enter the door and settle down to a 
contented discussion of Cousin Henry’s behaviour at Mrs. 
Higeinbottom’s dinner party the night before. 

The Divine Right of Queens still holds sway in my 


domain. I like the sensation of being glamourous, of being 


INTIMATE DINNERS ARE THE BEST 
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Somebody in my own home. Why save my best moods and 
manners, best clothes and most gracious attentions for com- 
parative strangers, when it is really the people I live with 
day in and day out who are the most important fixtures in 
my life? I count it a sin to take myself and my moods for 
eranted in their eyes. In repayment for their love, loyalty 
and interest, they are entitled to the same friendliness 
and charm I attempt to portray on the screen. 

When, after a hard day’s work, my nerves acquire that 
razor-edged sensitivity that makes one find fault with Fido’s 
hall-playing mania and the dress that was delivered ten 
minutes late (everybody know what I’m talking about? ) 
I retire from the dinner table as soon as possible and keep 
myself and my moods in my own room. 

No matter what anyone else may think of this, I insist 
that the drawing room is not the place for business, but 
for gracious living. And that does not include a rehash 
of the day's routine at the studio. Also, I hold no brief 
for those who, at the drop of a hairpin, send for the hair- 
dresser and the manicurist just when dinner is ready. 
Their own establishments are ood enough for me. 

Remembering Grandmother Dunne’s crisp, refreshing 
appearance a la maison, my extravagance runs to house- 
frocks that recapture some of her own charm. By this I do 
not mean frou-frou and lace mitts, but the spirit of con- 


servaltism and neatness translated into modern fashions. 


LEAVE THE MEN TO THEIR COFFEE 


CONVERSATION AND SOME MUSICAL ENTERTAINMENT 


So few women know how to get the best out of their house 
servants. There is no set of rules that tells you when and 
how to be angry over the thousand and one things that 
can go wrong in a household. I admit there is no assert- 
ing of authority in my home. But with a superb cook and 
a personal maid like Anita I can let the mask of illusion 
slip a little. I'm being told when I am eating the most 
indigestible kind of pastry and dressing the wrong way. 
Not much chance for glamour there. 

Enjoyable entertainment is hard enough on the pro- 
fessional housewife who can devote her whole day to plan- 
ning a perfect evening. It makes twice as many demands 
on the energies of a career woman. There are few things 
more difficult than to be full of the latest gossip and 
lizht talk after twenty retakes on one scene during the 
day. On occasions when I muster up cnough courage to en- 
tertain, it is usually a small affair, the sort of thing society 
columnists would casually refer to as being “intimate in 
character’. The thought of more than ten cr twelve guests 
at a time actually terrifies me. 

I suffer terribly from hostess-fright. If you are a 
victim of this particular phobia, my set of rules may 
interest you. They were made as the result of years of 


entertaining at home, of trying one thing, and deciding 
another was better. And out of just such experimentation 


| have compiled these seven rules. (Continued on page 84) 


THE GUESTS ARE SORRY TO LEAVE 
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DOROTHY LAMOUR, currently of Paramount’s “Man About Town”. 


As this photograph clearly shows, there is a literal as well as literary affinity 


between “glamour” and “Lamour”. Jim Davies streamlines the figures of 


many Paramount stars into the perfection well-illustrated by Miss Lamour 
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JIM DAVIES 

OF PARAMOUNT 
TELLS YOU 
HOW TO 
IMPROVE IT 


HOW IS 
YOUR 
FIGURE ? 


awa WA 


CULPTORS of human forms no longer refer to the perfect figure, and give 
S you a set of measurements which represent this perfection. They intelligentl) 
talk of the perfectly proportioned figure whether you're a diminutive five-feet 
Iwo, a statuesque six-feet-flat-in-y our-stocking-feet, or any of the in-between heights. 
Jim Davies, who streamlines famous Hollywood stars, tells us, “A good figure is 
always well-proportioned and symmetrical regardless of height and weight.” 
Dorothy Lamour, Carole Lombard, Merle Oberon, Irene Dunne .. . these are a few 
of Davies’ inspiring examples. Mr. Davies is shown above with Luana Walters. 
Paramount player, who is demonstrating some correct posture exercises. 


Let the fashion experts ply their wiles in optical illusions to oive the effect 
of greater or less height. Theirs is an art in itself. From their towering toppers or 
pancake sailors to their platform shoes or Grecian sandals, every inch of line 
contributes cleverly to their artful deception. 

Jim Davies maintains that everyone with figure faults can develop or re- 
duce to proper measurements with intelligent care and exercise. The most preva- 
lent figure problem, which offends the eye and disturbs the dressmaker, is the 
oversized hip-line. At the first sign of this hip-line hazard Davies starts his pupils 
rolling. You might follow his advice. Start flat on your back down on the floor. 
Roll morning and night. With your head and heels elevated so that the torso does 
the work, roll three times to one side and back. then three times to the other side 
and back. Keep it up until you're tired. Results are almost immediate. Be sure to 
cross your arms over your chest with the hands tucked over the bosom for pro- 
tection. Hold your elbows tight to your body. The fleshy part of your upper arms 


and of your hips should bear the brunt of this rolling. 


Wonders can be done toward flattening the stomach and keeping it that 
way by a few minutes effort before getting out of bed in the morning. Lie with 
your arms under your head, and “pull” your stomach in as far as you can to- 
ward your backbone. Then “push” it out. Alternate this pushing and pulling 
seventy-five times to begin with and-work up to two hundred and fifty. 

Accent on bosoms, says fashion. Here is Mr. Davies’ guaranteed method 
of improving that frontal curve. Stand with your arms stretched out in front. 
elbows bent slightly and touch the tips of the fingers (Continued on page 85) 
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COOL 
AND GAY 


HEN summer comes, your thoughts about clothes usually 
narrow themselves down to three important requirements. 
They should be cool. They should be gay. They should keep their 
“fresh look”. Then you begin to ponder over the possibility of 
vetting these requirements in one dress. And you think how wonder- 
ful that would be! Well, the very life in Hollywood makes this wish- 
fulfillment a delightful reality. Here are three examples. 
Californians know the fashion importance of certain fabrics. 
What's more, they know simultaneously the practical importance of 
fabrics for warm weather wear. And why shouldnt they ? They live 
and work in a state that’s sun-drenched almost all the year “round. 
Take, for instance, their perfect expression for languorous summer 
evenings. That sweet, romantic frock (just above) is worn by Susan 
Hayward, young “white hope” of Paramount. Its flowered print 
makes it gay. Its cotton fabric makes it cool and inexpensive. 


WHELA OF 
The formula varics a litile for summer days in town. That's 
why the frock (directly above) worn by Arleen Whelan, young 20th 
Century-Fox player, looks like a smart plan for a well-ordered day. 
But make no mistake. it’s still cool and comfortable. The shantune- 
like. unique fabric has that cool-moss quality. Color accent is intro- 
duced by a regiment of buttons marching down front in single file. 

\ bright variation for the day-in-town theme is the light 
and gay frock worn by Rosemary Lane (at right). For this, the 
designer was not unmindful of the cool and fashion-right. long 
bishop sleeves. The printed blouse is as bright as a flower garden. 
Limelight is the color of the Celanese Diagonese pleated skirt. This 
dress makes the most of your money. 

Not from the workrooms of the California designing group. 
but so definitely a Hollywood reflection is the summer evening dress 
opposite. Moderately priced at good stores throughout the country. 
This frock epitomizes youth and old-fashioned romance with eyelet 


embroidered organdie and velvet ribbon lacings. If you want more 


information abeut any one of these frocks, write to the editors. 
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VIM 
AND 
PLAY 


ANN RUTHE 


may be the climaie. It may be the necessity of keeping phys- 
ically sound and well proportioned. Whatever it is, Hollywood 
stars play games—and play them in attractive clothes. They have Na | is 

turned the great outdoors into an exciting fashion setting. And 
4 despite the fact that they have a special tvpe of costume for each "fe ‘\ ona 
a activity or place, their play-clothes have a feeling of spontaneity and a 
a informality that is a definite part of their leisure program. With ' “f 
vacations looming ahead, we turn to them for inspiration. | | ae 

If you are at all self-conscious about your figure, the dress- | ' ‘ 

maker bathing suit shown above of tri-color striped sharkskin has | / 

a definite slenderizing quality. Next, Helen Wood wears a typical | / ; if 4 

“Sun Bonnet Baby” costume made up of bonnet, bathing suit and \ ' ae 

coat-dress to wear to and from the beach and shoes to match. These \ ’ Sy 

may be bought separately or as a complete ensemble. Right, below, ty 

Ann Rutherford wears a Gibson Girl blouse and tailored shorts. ' ¥ 

Directly below is a bra top Celanese rayon bathing suit with F 2 

high waistband to give you diaphragm control. Bottom, left. rick- e 

rack trimmed, two-piece play-suit of checked seersucker (a wrinkle + : 

discourager). Ready for a lawn party or beach picnic is the broad- on “ 

cloth and chambray frock sketched below. striped blouse, solid . i ‘ 

color swing skirt. On the opposite page, Ann Rutherford wears a . F A 

man-tailored suéde-cloth jacket with roomy pockets and cool, cool ey 4 

slacks. Write to us for more information about these play-clothes. ‘ 
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by Claire Trevor, star of “Second Honeymoon” 


WATCHED a woman enter a celebrity-studded 

room not so long ago—a swank affair where 
the cinema’s most glamourous beauties were 
ranged in clusters like the roses in a florist’s win- 
dow. All eyes turned to her, though she was neither 
beautiful, nor “exotic” nor expensively gowned. 
She wasn't an important woman in her profession, 
hut she had a quiet manner and a sureness in her 
bearing that gave her what even the loveliest of 
Hollywood's lovelies strives for—poise! 

Analyzing this woman's unstaged but ar- 
resting entrance, I realized that the rules for 
attaining poise bear a strong resemblance to the 
basic principles of good acting. 

When I started on the stage, I felt that I 
had some native talent that might prove worthy 
of development. I was sincere about my work 
and tried to give each performance a sound in- 
terpretation. After working for some time I felt 
that the simply “adequate” performances I was 
turning in were not enough. In an analytical 
mood I asked my director what he thought I 
lacked. When he found I was not just after a pat 
on the back for my work he offered a criticism 
which I have treasured. He said, “Claire, you're 
scattering your efforts. Why don't you try to be 
more definite? Try doing but one thing at a time.” 


Do one thing at a time. this is the secret 


of gaining poise ... the kev to good acting 


| think that is the most important thing 
to know to eain poise, as well as the key to cood 
acting. Perhaps you are resigned to the fact that 
youll never gain any degree of poise because 
you are afflicted with a chronic inferiority com- 
plex. The easiest way to become a social hypo- 
chondriac is to pamper this thought. As a matter 
of record there are few girls who are actually 
handicapped to such an extreme degree. It may 
sound harsh, but my guess would be that you're 
more apt to be a self-centered little egoist than 
a case on the other end of the scale. 

You might try something that really cured 
me once and for all: At the self-conscious ‘teen 
age [ couldn't enter a restaurant without feel- 
ing that all eyes were centered upon me. For the 
most part, I was so intent upon adjusting my 
“entrance expression. and my hat and watching 
to see what effect | was having on the other guests 
that I would bump into the maitre d hotel 


and a tray of dishes. Hardly a woman of poise! 


ry . . . 
[rue peace of mind is essential to poise 


and it is so dependent on good grooming 


Finally my very wise mother took me in 
hand. She assured me that I wasn't disrupting 
all activities every time I bustled into a room 
and dared me to do something a bit outlandish 
the next time | appeared in public. It would 
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never do to let a dare of that kind go by. 
And so at the first opportunity (we were dining 
out at a very sedate hotel) | made my appear- 
ance waving wildly, and with beating heart, to 
an imaginary person across the room. No dishes 
cracked. No one called for an over-sized dose 
of smelling salts. There might have been some- 
one who thought briefly that [ was a rather odd 
person, but [ wasnt reported to the manage- 
ment and called for by a padded ambulance. Even 
/ could see that | wasn’t of sufficient importance 


to cause much of a stir by any of my own actions. 


And if you want to be poised don’t shy away 


from meeting large groups of strangers 


There are, of course, some fundamental 
rules to go by, and a few tricks to help you 
appear poised until youve snared that quality 
for your own and can turn it on at will. 

Peace of mind is essential. And that’s an 
impossibility if you are conscious of glaring 
faults of grooming. In the matter of dress, it's 
safer to be more conservatively garbed. In com- 
pany with women who wear Paris gowns and 
elittering jewels, luxuries not permitted in your 
budget, wear a simple dress—perhaps a_ plain, 
dark color—and no jewels, rather than bad imi- 
tations of their gems. You may find yourself out- 
standing and “so different” by contrast. 

Then perfect grooming. It’s impossible to 
look serene and composed if youre constantly 


pushing at stray, untidy locks or digging badly 


manicured nails into your palms. Pin your hair 


securely before you venture out and remove your 


nail polish if you haven't time for a manicure. 

If you have bad points in your physical 
appearance, dont point to them. Perhaps youd 
like your ankles a bit slimmer, so why wear 
noticeable shoes no matter how tiny and pretty 


your feet? If your hands are bad, wear no rings 
or bracelets. An unusual ring is sure to attract 
notice. You will be pleased—and then suddenly 
mortified when you realize that your hands are 
being inspected in the bargain along with your 
fine jewel. Introductions are apt to be upset- 
ting too, if you are the least bit self-conscious. 


Always take a deep, deep breath before 


vou enter a room...an old trick of actors 


Here's where the maxim “one thing at a time” 
comes in. Listen intently to the introduction so that 
you wont miss the name. That will save you time 
and added embarrassment later in addressing 
your new acquaintance or re-introducing the per- 
son to someone else. Then look closely at the 
person you are meeting. Try to frame a short de- 
scription of that person in a few seconds while you 
are shaking hands or exchanging greetings. If you 
do all that you won't have to wonder what kind 
of an impression you are making. Don't shy away 
from meeting large groups of strangers. The first 
time will be like the first plunge in icy water, but 
after a few tries youll find it is as easy as the 
dog paddle and a great deal more fun. 

There's another old trick that has been 
used by veterans of the acting profession for 
years—and many still fall upon it for opening 
nights. Before you enter a room take a deep breath. 
In the first place it improves your carriage. You 
cant look huddled and ill-at-ease if you're stand- 
ing erect. Also, it eliminates that breathless gasp- 
ing for air when youre trying to say the first 
“hello”... often so difficult to get out. 

Don't flutter! If you're sitting—sit! With 


hands relaxed in your lap, not making vague, mean- 


ingless gestures. When (Continued on page 83) 


Do you know the secret of looking 


calm wh en you 


re scared and nervous? 
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CLARK GABLE IS THE OUTDOOR TYPE 


on snp MIRS. GABLE. PHOTOGRAPHED ON THEIR WEDDING DAY 
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CAROLE, TOO, SEEMS TO LIKE THE OUTDOORS 


WITH CAROLE S MOTHER. MRs. 


e nominate tor Glamour 


\ the first place, this is our June issue, and 
| June is the month of brides and bridegrooms, 
of roses and romance ... and so we couldn't resist 
‘nor did we particularly want to) giving this 
month's Glamour nomination to the recently wed- 
ded Clark Gable and Carole Lombard. 

Now Carole Lombard is certainly a glamour 
eirl in her own right, without getting married to 
eet that nomination. She has always been a glamour 
cirl for that matter. Even through the screwball 
period she possessed a very definite quality that 
most people labelled glamour . and meant a 
powerful composite of beauty, charm and person- 
ality. Which is all right by us, since that is exactly 
what we mean by glamour, too! Add to this estab- 
lished Lombard reputation, her very new success in 
dramatic roles. Think of “Made for Each Other’, 
which spilled practically everyone's tears, and an- 
ticipate this warmer, more vibrant Carole in the 
film to be made from Bessie Breuer’s “Memory 
of Love”. And remember that Carole, slender. chic, 
beautiful .. . is a sturdy, comfortable companion 
to Gable in the rugged outdoor kind of relaxation 


he most enjoys... a fact that makes Carole Lom- 
bard a very particular kind of glamour girl. 

As for Mr. Gable .. . his aura may take on 
a little extra shine from this marriage, but like 
Lombard, he has his own kind of glamour, and has 
had it now for a long, long time. You are always 
hearing that Hollywood has a new young leading 
man... the Clark Gable type, €tc., ... but 
our Mr. Gable goes right on knocking them over at 
the box office. You might say that the most loudly 
shouted threat to his prestige doesn't even get so 
much as a waggle out of those large ears of his. 
Because he really doesn't have to worry. He has 
that easy kind of glamour, a male glamour to be 
sure, that looks like it will go on, and on, and on. 
And, too, Gable is the nation’s choice as well as 
Hollywood's for the exciting and really glamour- 
ous role of Rhett Butler in that Selznick moving 
picture project which, for our money, will re- 
main nameless as “Gone With the Wind”. 

And so, if there are any glamour gradings to 
he given out it appears that Mr. and Mrs. Gable 
win with the handsome one of 200‘, or thereabouts. 
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Inspired by the Edith Head 

design, especially for you. A two- 

piece black Carolyn dress with detachable 
collar and cuffs and a little girl 

polka dot tie. Change its outlook with the 
collars suggested here. Very thrifty 
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Inspired by the Gwen Wakeling design 
especially for you. A navy Carolyn 

dress and collarless bolero. 

White piqué is used for that very fresh, 
starched look. Two under-sized patch pockets 
perched high on the jacket. Inexpensive. 


A 


Another Edith Head 
inspiration. The en- 
semble shown above for 
you, possesses the 
change-about feature. 

A thrifty Carolyn ensemble, 
bolero, tuck-in polka 

dot shirt and stitched, 
swinging, gored skirt. 


At Arnold Constable, New York and shops throughout the country 
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Hollywood head-_lines about vou 


live star 
coillures tor 
vour own 


A 
roles 


We take off our veil bedecked bonnets to the coiffures of 
current pictures. They are feminine, flattering, and individual. We 
applaud them all the more heartily because they are adaptable to the 
newer fashions and to everyday life. 

In designing these coiffures Hollywood stylists considered 
the facial contours and features of the stars as well as the costumes 
worn, Remember this point in selecting one of these hair-dos. Make- 
up can do wonders in effecting a general likeness as shown by the strik- 
ing resemblance of our models to the stars. Notice how the eyebrows 
and lips have been shaped to duplicate these famous features of the 
stars. This is well-illustrated by our Bette Davis tiein on page 47. 

Designers are frank in using detachable braids and chignon- 
to duplicate charming coiffures of the belles of more romantic times 
when waist-length hair was the order of the day. Both Hollywood and 
Paris agree in endorsing this fashion. When you take your hair down, 
literally, don't blush if a few curls fall onto your dressing table. 

Perhaps it occurs to you at this point that you are a long 
way from Hollywood and haven't the hairdressers of the stars to adapt 
these styles to you. This problem can be solved by the American Hair 
Design Institute. It was to these skilled hair sculptors we went with 
pictures of the stars reproduced here. First we wanted to know if the 
stvles were practical, and second, where our cherished public might 
have their hair styled in similar fashions. The smaller pictures cer- 
tainly prove how effective the hair-dos designed for the stars can be on 
others. In nearly a hundred key cities of the country there are mem- 
bers of the American Hair Design Institute who will interpret these 
coiffures for you, and help you decide which will be most becoming. 


ROGERS AND ASTAIRE IN “THE CASTLES” 
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JUNE LANG piles her curls high in her feminine coiffure 
“Zenobia’, Hal Roach Production, Our model shows you a less extreme ‘ = 
| version with the curls pinned back. Wear the coiffure either way. , 
"5 
GINGER ROGERS (opposite page) adds the quaint charm of a braid : 
3 to her coiffure in “The Story of Vernon and Irene Castle”, RKO. / 
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OLIVIA DE HAVILLAND in “Dodge City” (Warner Bros.) wears a 


softly waved off-the-face hair-do. Our model in the smaller picture 


wears the coiffure without the braid, and her hair piled high in back. 
The Gibson Girl fashions provide a delightful background for this style. 
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BETTE DAVIS in “Juarez” parts her hair in the middle and pulls it 
straight back. A braid and short curls in the back soften the severe line. 
At the upper left our model shows this coiffure with evening clothes. 


MERLE OBERON, in Goldwyn's “Wuthering Heights”, wears this pic- 
turesque coiffure which is flattering to her demure type of beauty. It is 
equally becoming to our fragile-looking model below at the right. 
setter detach the side curls before you go dashing off to business. 
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Kathleen Hammond. talented creator of Hollywood 
Designs. returns from Southern California and 


tells why she believes in these fashions 


i, vears, | have been very conscious of the tre- 
mendous influence that motion pictures have on 
American women: their clothes, their hair, their 
manners and even their homes. Each trip’ brings 
me back bubbling over with fresh enthusiasm. For 
weeks [ bore my family and friends with glowing 
accounts of what they are doing on the West Coast. 
But most important of all, [ return refreshed. 


stimulated and full of the newest and latest ideas. 


B don't think that I exaggerate when | say that America can hoast of more beauti- 
ful women than any other country. The California girls are outstanding. The Hollywood 
cirls, cathered from every corner of the world, set a high standard for the rest of the 
country to follow. Perhaps this may be the wonderful climate. There is something so ex- 
uberant and young in the very air of California, something in the bright skies, clear 
outlines and perfect climate that you find yourself inspired and invigorated, attuned to 
that high standard. There you have beauty and charm developed and cultivated by a 
croup of experts. And contrary to the accepted beliefs, these stars are just as alluring off 


the screen as on. Their grooming and taste remain perfect no matter what they are doing. 


Clothes. we are told, make the woman. But some clothes, however beautiful, can be 
so overpowering that they detract from rather than enhance the wearer's personality. 
With this thought in mind, one can appreciate more fully the great talent of that small 
sroup of men and women whose job it is to dress the stars. They are past masters in 
the art of designing clothes that will bring out and glorify the best points and subtly 
conceal the not too perfect ones. Their aim is beauty and extreme femininity and by 
their artistry they must contrive to make these girls glamorous in anything ranging 
from a cotton house-frock to a gorgeous and ornate evening gown. Hollywood styles 
are American styles, designed for the American woman and emphasizing the spirit of 


youth. And the woman of today wants clothes with exactly that gay and youthful spirit. 


Bi is this fresh and youthful quality that I aspire to in my Hollywood Designs. While 
it is impossible to copy the clothes designed for the stars, because many of them are 
unsuitable for the busy, practical life that the average woman leads, [ can incorporate 
valuable ideas found by studying Hollywood designers, watching their ability to dress 
correctly so many different types, noticing the clever lines that do such wonderful things 
for the figure, touches that add that quality of prettiness. I believe in Hollywood. [ be- 
lieve women of all ages can learn to dress and develop charm from the movies. After 
all, when they follow Hollywood they are developing the ideal type of American beauty. 
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1800—Froeek and 
its brief bolere. 
Designed in sizes 
14 to 20; 32 to 42 


So 


im sizes 12 to 20; 30 to 38 f 
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1816—Colorful gypsy-frock. Designed in sizes 12 to 20; 30 te 38 
1798—Shirt-waist dinner-dress. Designed im sizes 12 to 20; 30 to 38 
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ipstick, if cleverly applied, may provide a triple 


service: beautifying the natural shape of the lips. 


balancing other features of the face, and adding a defi- 
nite color accent to complete the harmony of other make- 
up color and costume colors. 

Lip-prints of the stars shown on these pages por- 
tray various distinctive treatments. These are actual 
enlargements of photographs, colored to show clearly 
the lines to be followed. If your lips are similar, or if 
you wish to imitate one of these five types, cut out your 
“model”, and paste it on your mirror for a guide. You 
might first try each over your own lips. 

Bette Davis of Warner Bros. applies lipstick gen- 
erously to both lips, enlarging the apparent size of the 
mouth, and balancing the naturally prominent eyes. The 
shape is unusual, expressing character with little curving 
of line. Joan Crawford of M-G-M accents her thin upper 
lip to offset the full lower lip. Notice the curving, well- 
shaped lips of Annabella now playing in “Bridal Suite”. 
Lipstick is carried to the corners to emphasize the 
natural contours. More vivid lipstick can be used by 
Hedy Lamarr. This glamourous M-G-M star brightens 
her lips to harmonize with the very striking color con- 
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trast of her fair skin and dark hair, light eyes and 
dark lashes and brows. Myrna Loy, now playing in 
“Lucky Night’, uses lipstick to enlarge her small mouth 
and to add to the piquancy of a retroussé nose. 

For the most natural effect in applying lipstick, 
follow the simple method of Hollywood make-up artists. 
Thickly smeared lips which leave their excess on cups, 
cocktail glasses, or the resentful faces of others, are 
strictly taboo! We’re all for helping Nature along, but 
definitely against insulting it. 

Before applying lipstick, clean the lips thorough- 


ly with cream. All traces of a previous make-up must 
be removed, and the lips left soft and smooth. Outline 
the lips with a lipstick pencil or brush dipped in cream 
lipstick. It is almost impossible to take care of the 
corners with a thick clumsy lipstick. Then with a brush 
or lipstick, rouge the upper lip first. Press the lips 
together to transfer excess lipstick to the lower lip. 
Fill in the lower lip. Take a clean piece of cleansing 
tissue and press it against the lips to remove the re- 
maining surplus. For a final softening effect, pat a 
little light powder on your lips to “set” the lipstick. 
Wet the lips to dissolve this powdery surface. 
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The new old-fashioned lace-trimmed straw bonnet and demure sheer froek are 


* budget-wise and you'll find them in some of the better shops throughout the country. 
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As quaint as the era from which it was borrowed is this charming dotted Swiss dinner 


dress with frothy white ruff. And very thrifty in each of the many shops that sell it. 
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MY ACC is SORY 


HATS -SAYS CLAUDETTE COLBERT 


SATRAVAGAN( 
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OU can hitch your wagon to a star’s 
pet extravagance. }ouw can have im- 
portant accessory changes without pull- 
ing at your purse-strings. 

If, like Loretta Young, your pet 
extravagance is bags. then make a fine 
showing. Choose (1) a gigantic patent 
leather envelope, gabardine top handle 
and trimming... for daytime wear. Or 
a cunning black crépe pouch for after- 
noon. Or for more casual needs, the 
bold plaid pouch. About $3 each. 

Or if, like Carole Lombard. shoes 
are your weakness. then indulge your- 
self intelligently. In group (2) there's 
a perforated, open toe-and-heel cali 
oxford. And alongside. a mesh and 
calf opera pump, with open toe and 
hee!. Less than $7 per pair. 

You see two costume-minded 
shoes for the summer season in group 
(3). Under $14, each pair. At left. a 
chiffon kidskin draped sandal with an- 
kle strap. The other, a perforated, back- 
buckled calf with studded platform sole. 

Or if. like Bette Davis, your 
thoughts run to gloves, then have gloves. 
They needn't cost a fortune if you 
choose from the lightweights in group 
(1). First, mesh with angel-skin palm. 
Second, all-over eyelet Angelsheen. 
About $1 each pair. In group (5), top. 
Bright Shartex and doeskin glove with 
winged wrist. About $1. At bottom. 
priced about $2, is a six-button glove. 
bow-knotted suede and Shartex. 

Or finally, if, like Colbert, hats 
provide a heady potion for you, don't 
reproach yourself. This group of sound 
head-lines will keep you in the public 
eve through the summer season. (6), the 
big-brimmed felt bonnet will make 
the most of any dress. About $2. The 
casual, colorful felt hat (7) should be 
a bright accompaniment for any suit. 
Around $6. A zig-zag crown-stitched 
felt (&) will doa sports frock the most 
cood. About $2. The large rough straw 
(9) gives its best performance with 
afternoon clothes. About $7. Note the 
little girl bow and streamers. 

If you are unable to find these 
accessories in shops in or near your city, 
write us and we shall be glad to supply 
the names of the stores nearest you 


where this merchandise may be bought. 
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BRYAN FOY OF WARNER BROs. 


Bryan I oy tries to 
analyze qualities that 
make a star a star in 


alent, the key 


They call him keeper of the B’s and no one in the moving 
picture industry (or art) underestimates his importance. For Foy 
is the finder and “acid tester” of young talent at Warner Bros. 
He guesses wrong occasionally. He guesses right far more often. 

We went up to his pleasant office on the lot to chat with 
him. We wondered, even as you must, what factors take one 
pretty girl to stardom, take another pretty girl to featured roles 
and no further, take a third sadly out of the glittering world 
of movie success. We had little desire to discover how you could 
make good in a movie test. But knowing there must be a relation 
between success in pictures and success in other ways of life, we 
wanted to find out the common denominator. 

“Don’t fall off your chair when I tell you it doesn’t much 
matter whether a girl is beautiful or if her local dramatic 
teacher has told her she is brimming over with talent. The studios 
are looking for nothing more or less than personality. 

“That’s a very inclusive word, but no other word fits the 
quality. The personality may be vital, alive with something we 
used to call ‘Tt’, like Sheridan's. It may be elusive, aloof, tan- 
talizing, like Garbo’s. It may be sparkling and gay like Colbert’s 
or fresh and appealing like Priscilla Lane’s. Whatever type or 
brand it is still personality—something so compelling about a 
human being that you notice him and remember him.” Bryan Foy 
was very earnest about this. And very willing to give an example 


or two to illustrate exactly what he meant. 

“T went down to Pasadena to see a little theatre production. 
There was a lad playing a bit in it. I can't tell you why he stuck 
in my mind. But he did. We signed him, put him in small parts. 
He did well enough, but only wel! enough. Then he was put in a 
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to movie success 


picture called “Kid Galahad’. He ‘clicked’—-and has been rock- 
eting ahead ever since. That is the second part of talent finding 
-~-getting the white hope in a part which fits his personality. 

“Give me a girl or a man with 75% personality and 25% 
talent. and [ll have a budding star needing only the right part 
to flower in public favor. This is not true of the stage where the 
percentages are reversed and talent is all-important. 

“Tm not forgetting beauty. It helps, of course. But Bette 
Davis is a great star with a great talent and an unforgettable 
quality that is always her own. And Bette is not a regulation 
beauty. Clark Gable went begging to movie directors, trying to get 
a start. His ears were too large. Jimmy Cagney is one of the great- 
est screen actors. According to all rules he should be playing 
important small parts such as bell boys. His size was all against 
him. Joan Crawford didn't conform to any of the usual standards 


great screen stars reached the heights when 


of prettiness. These 
natural defects seemed to down them. In each instance the very 
defects have been used to accentuate the individuality, the (must 
I repeat it?) personality of the star. 

“Clever hairdressers and make-up artists can fix or change 
almost anything in one’s appearance and make one pleasantly 
screenable. So prettiness is not the easily-sold movie commodity 
it used to be before skilled technicians learned their medium. 

“Who do I think will be important talent—talent with per- 
sonality? I'd name, to start, Geraldine Fitzgerald, the compelling 
memorable actress who played with Pette Davis in “Dark Victory.” 
Next, fd watch Rita Hayworth 


made over in appearance, but whose warmth and aliveness vou 


a girl who has been completely 


can find even in budget-conscious pic- (Continued on page 91 } 
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FEXHERE’S a new dimension floating around in the realm of 

glamour. It is called color and from where I sit it begins to 
look like a pretty serious matter and a very interesting one. 
Yesterday, as you know, color was just a word to most of us. Let 
us see exactly how it stood up as a word: According to the New 
Universal self-pronouncing dictionary, color is a noun, meaning 
“the hue of a body or redness.” And as a verb, we find that to 
color means, among other things, “to make plausible.” 

During the long era when color rested quietly in the 
dictionary ...a word to be grabbed for frantically each spring 
by harassed fashion writers, we all know about what the situa- 
tion was. The girls just werent color-conscious about them- 
selves. Signs, indeed ravages. of this soon-to-be-pre-historic era 
are still all over the place. If you want to get specific with 
me, take a look at the color combinations walking around the 


streets these nice warm days. Look for them on Fifth Avenue, 


Hollywood Boulevard, Michigan Boulevard, Main Street. You 
will see sickening combinations, unfortunate attempts at blend- 
ing. It is easy to see that these bright colors were picked at ran- 
dom simply because they attracted the eyes of the buyer. 

The advent of color to pictures has radically changed 
all of this for the screen stars. They are now forced to think 
in terms of color, for like the talkies, the cafeteria, and the 
thing calling itself sex, color is here, definitely here to stay, and 
particularly important in the movies and in women's fashions. 


Your movie star of today will be the success in color 
that she was in black and white... if she becomes a student 
of the subtle psychology of color. And with her quite definitely 
changed attitude towards the use of color. she will influence the 
entire American scene, as far as women are concerned, particu- 
larly in the fields of make-up and fashions. 

What is it all about? As far as the stars are concerned, 
color forces a realism all its own. Gone is the girl waking up 
in bed with painted-looking lips and long, curled false eye- 
lashes. You may have noticed her in the black and white days. 
and thought to yourself... “Gee, there’s something wrong with 
this picture.” But in color, you would know what was wrong 
with it. For in color photography that false note would be so 
glaring as to be completely ridiculous. And so the correct 
make-up color becomes increasingly important in the movies. 
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Today a painted lip is picked up by the color camera 
and thrown back at you on a screen intensely magnified. Rouge, 
powder, lipstick, mascara, eye-shadow . . . all color-camera 
make-up must be applied with one idea in mind: “to keep it 
natural”. To look natural is to look fresh and young. 

Warm is the word for flesh tones for the color camera, 
these days . .. as opposed to the startling or bizarre skin tones 
of other years. The pinky-beige of a normal, healthy skin, the 
rich gold of fair hair, the light red of carefully done lips... 
these are the high spots that the color camera always picks up 
end glorifies and they must always be correct. 

And this new feeling for a more natural charm in make- 
up has progressed from the field of the color camera to that 
of make-up in general for the average girl. Smart cheeks are 
softly tinted rather than pale, and lips take on lighter, more 
vatural tones for street and for evening wear. 

But there's more to it than just changed make-up. Color 
tells a story all its own. It stirs up audience-emotions and re- 
actions to such an extent that your cool suave actresses are go- 
ing to have to look to their laurels if they will retain in color 
the box-office draw they have in black and white. The color cam- 
era reflects personality to an almost alarming degree. And it 
is this personality-matter as presented in color that has com- 
pletely changed the entire Hollywood fashion angle, making 
an understanding of color suddenly of the utmost importance. 


Did you know a woman could be charming or depress- 
ing, dependent on the color scheme she is wearing? A pretty 
girl in a brown and white costume will stir up less emotional 
reaction than the same girl in a costume that combines brown 
with, for instance, a warm pink. Did you know that a cold per- 
sonality in cold tones can be utterly repellent; whereas the same 
personality dressed in warm hues will create an entirely differ- 
ent effect? Put a warm color on a stout woman and she looks 
tremendous. Then deck her out perhaps in inky blue, and she 
appears to have lost literally pounds. 

Color consciousness has forced Hollywood to recognize 
these facts. Any color has its warm shades and its cold tones. 
The stars who have real warmth of personality must be dressed 
in cool shades. Definitely cold tones are for the “sexy” gals. 
And snob society types go to town in colors with real heat. 


It’s still news, this color consciousness. They ve already 
found out about it at the universities. Color psychoanalysis has 
even entered the realm of interior decorating. Today the deco- 
rators will tell you that color analysis is based on the principle 
that opposites can exist in personality just as in nature. But 
they can be reconciled by the proper use of color. Any woman 
may think she has warmth but the wrong colors will show her 
up as essentially cold. And many an icy-looking little thing will 
find to her delight that she gives off a melting sultry effect un- 
der the right lights and in the right dress. 

There probably won't be any box-office cold-shouldering 
of Shirley Temple in color, where natural vivacity is still too 
young to need enhancing or sublimating. But color is merciless 
to the rest of us mortals. It’s a good idea to take a tip from 
Hollywood and think of colors as friends or enemies, allies or 
opponents, even if we are getting no closer towards the studio 
stages than one of those wish-fulfillment vacations in Holly- 
wood. Study color and you can be your own big box-office draw. 
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DID YOU NOTICE THESE 


Charming head covering for summer evenings: Vir- 
ginia Grey of “The Hardys Ride High” drapes her 
blonde head with black chiffon sparkling with se- 
quins. Patricia Morison of “The Magnificent Fraud” 
divides her affection between a black lace mantilla 


worn without a comb. and a bow-trimmed snood 
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Try a smooth but youthful version of the peruke 
coiffure with a flat bow at the back, if you have as 
eood a profile as Wendie Barrie of “The Saint Strikes 
Back’. Or try a surprisingly modern pompadour 
hair-do, as does pretty Loretta Young in the 20th 
Century-Fox picture “Alexander Graham Bell” 


Summer sun sees its quota of large flattering hats. 
Here you see Jean Parker of “Zenobia” wearing two 
of the loveliest. At left, a flat straw of 19th Cen- 
tury inspiration is a charming choice for wear now. 
Above, is a large hat that uses the popular snood as a 
crown and chin strap to anchor on a wide straw brim 
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The peasant influence (aprons, suspenders, 
jumper frocks, etc.) is perfect for country 
wear. See charming versions on Wendie Barrie 
(above), on Annabella in “Bridal Suite” (top 
right); and on Jean Rogers of 20th Century 


64 


Short-sleeved sweaters are popular for summer 
wear. Here you see Virginia Grey wearing a 
front-buttoned, ribbon-bound sweater of soft pas- 
tel angora, lovely by day or night. Wendie Barrie 
has her simple sports sweater closing with but- 
tons that cleverly spell out her first name 
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And here are two examples of Hollywood’s use 


of 


the picture “Sorority House”, Anne Shirley spikes 
a black suit with a crisp white gilet. Doris Jordan 
wears a square-necked black evening frock with 


inserts of eyelet-embroidered 


ot 


Hollywood's use of contrast brings a fresh note to 
summer-white. Black zippers, belts, buttons. even 
black fur on white are expressions of it. See them on 
Warners Jane Wyman, on Irene Dunne in “Love 
Affair”, and on pretty Pauline Moore of “Arizona 
Wildcat”, and try some black on your own white frock 


the traditional white on black. Both are from 


white organdie 
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DOLGLAS FAIRBANKS. 


66 


» 
Lee 


SOON 


TO Bk SEEN IN 


“THE SUN NEVER SETS . Al 


NIVERSAL 


PICTURE 


A 

4 

af 

—— 
‘ 
ig 
| 
| 
| 2 
. 


By Douglas Fairbanks, Jr., as told to the editors 


hat do we 


mean when we 


call them glamourous’? 


HERE’S a world of difference between a news- 
label, “Glamour Girl”, and a gentleman's 
low-toned exclamation, “That girl has glamour.” The 
most sophisticated lady in the land hopes, in her 
heart, that men find her glamourous. That “some- 
thing” becomes elusive when we attempt to analyze 
it, break it up into parts, and discover the propor- 
tions of qualities which make up its formula. 


Even without a satisfactory definition to work 
on there can be little doubt that Hollywood is this 
world’s center of glamour. And to Hollywood's suave 
Douglas Fairbanks, Jr., we went with our problem, 
armed with plenty of questions and a hopeful heart. 
Eager for an answer we lost little time in stating our 
case: “What would you say if you were asked what 
men mean when they call a lady glamourous?” With- 
out too much hesitation our hero replied, “I should 
say that a glamourous lady is an attractive one we 
men would like to win, but don’t think we can.” 


We agree that attractiveness in appearance and 
personality are parts of glamour, but question the 
quality of aloofness unless given in small doses. 
There is certainly intrigue in the impossible-to-get 
attitude. Yet it is unpleasant to think that when a fair 
lady finally entrusts her heart and hand to a gentle- 


man she also sacrifices her original charm. 


Come, come, Mr. Fairbanks, let’s get down to 
earth! We asked if a woman must be mysterious, and 
were pleased with the answer “All women are mys- 
terious, just by being women. Too many assume an 
exaggerated air of mystery, hoping to add to their 
magnetism. They only succeed in looking bored. And 
nothing drains the vitality of personality so quickly 
as a bored countenance. It’s like a frame without a 
picture, colorless, meaningless, and void. Just let 
them be women. That is enough mystery for me!” 
This, we felt, was encouraging, for every woman 
starts with an even advantage. At last we have a work- 
ing basis. We are grateful for our share of mystery! 


Now what ingredient shall we add to this natural 
dash of mystery? How about youth, Mr. Fair- 
banks? Surely the freshness, unaffectedness, and 
eagerness of youth have infinite appeal. But appar- 
ently youth and youth alone is not sufficient. “I don't 
believe youth has anything at all to do with glamour,” 
stated Fairbanks emphatically. “I can't recall anyone 
definitely in the youngster class who could qualify. 
Add to the vibrant qualities of youth a touch of 
worldly wisdom, and you would have glamour.” 


Now we add another quality, worldly wisdom. 
This is not to be confused with a blasé attitude. It is 
rather a part of the maturing process which blends 
youthful buoyancy with knowledge, to attain a deli- 
cate sense of balance. The logical companion to this 
inner balance is outward poise, a graciousness of 
manner, a quiet dignity. Call this what you will, 
charm, personality, graciousness, no truly glamour- 
ous woman is without it in some degree. 


It is impossible to form a mathematical equation 
for this glamourous creature of Doug Fairbanks, Jr.’s 
ideals. She is born with mystery, retains her youth 
(in spirit if not in years), acquires worldly knowl- 
edge, is perfectly poised mentally and physically, 
and avoids the artificial. Surely the possessor of all 
these qualities is a genuinely glamourous person. 
Varying the proportions of these qualities is the 
secret of individuality (another Hollywood “must” ). 


We are grateful to Mr. Fairbanks, Jr., for his 
interpretation of glamour. We knew we would not 
be disappointed in considering this dashing cos- 
mopolite an authority. Not until the end of the inter- 
view did we realize that not once was the word beauty 
mentioned. We must admit that beauty has never 
been a handicap, nor do we lessen now our rever- 
ence for it. However, it is gratifying to feel that 
beauty is not essential to glamour. Those we find 
with beauty added to this list of attributes, we 
shall call Glamourous, using the capital “CG”. 
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ia “As a beginner in Hollywood. I parted my hair in the “In those days I plucked my brows into narrow arches that 
a middle when it should have been parted on the side” were completely unrelated to any of my other features” 


“Wesley Ruggles, the great director, told me to tone 
down my make-up, to part my hair simply on one side” 
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This young Paramount star tells her own story 


TRANGE as it may seem, I can barely remember 
the girl I used to be. If [ didn’t have a precious 
file of pictures, taken when I was seldom asked to come 


in to pose for publicity purposes, perhaps | would have 


an even more difficult time turning my mind back to 
that uneventful period in my life. 

Frankly, | dont think the change in me has been 
as great on the outside as on the inside. The outward 
difference has been more of a toning down than any 
gilding of the lily. I suppose the obvious change re- 
sulting from this toning down is the thing that inspires 
people to ask me what I did to become a glamour girl 

. What made the Terry Ray of a few years ago into 
the Ellen Drew of “The Lady’s From Kentucky”. 

Well... 1 am different, in many ways. I used 
to try, quite consciously | admit, to do things about 
make-up that would make me look more like a copy 
of Lombard or Crawford than my own self. [I guess 
every struggling young Hollywood starlet does this at 
some time or other. Now I know it is a great mistake. 
Those were the days in which [ made my mouth as 
wide and garish as I could, parted my hair in the 


“T will always be grateful to Mr. Ruggles for ridding 
me of the ‘phoney’ touches I had somehow collected” 


middle, plucked my brows into a narrow arch that had 
no relation to any of my other features. Each of these 
brilliant notions I copied from an entirely different 
source, and the result was an empty conglomeration 
of bizarre make-up tricks rather than the beautiful 
composite [ had so hoped to achieve. 

[ didn't have a great many clothes in those days. 
and so [ thought that what I had must be pretty dash- 
ing in order to make me stand out from the crowd. My 
clothes were brilliant in color, fussy in detail. They 
made me stand out all right, but not exactly in the 
manner | had anticipated. My clothes were wrong. 

Now that I can have the clothes | need and want. 
without worrying how on earth [ can pay for them, | 
have taken the time to develop a taste for more simple 
things. Instead of a bright cerise afternoon frock, | 
now prefer something more quiet, like my new pale 
erey frock with soft touches of embroidered batiste. 
The change from cerise to grey may give you some 
idea of the extent to which my own taste has changed. 
When Wesley Ruggles, that great director and star- 


finder, cast me in “Sing You (Continued on page 80) 


“IT now find it quite possible to look well with only 
a minimum of make-up, with simple but smart clothes” 
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HANDS 


TRACES OF POLISH 
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[ue FUTURES of the movie stars may not rest entirely in their hands, but the preservation of 
‘“camera-proof” hands is a Hollywood “must”. The lovely hands of Carole Lombard, at the 
left, express the meaning of ““camera-proof”. They are white, soft, and smooth-looking with 
beautifully manicured nails. Their care is constant, but not expensive. 

The method of grooming is simple, and can easily be included in your daily 
beauty schedule. Not always do the stars have manicurists at their finger tips, and a sur- 
prising number do their own in-between-manicure, home jobs. In the series of photograph- 
below, June Lang, star of Hal Roach’s “Zenobia”, shows you some of the steps. 

Before you start your manicure, put away your scissors and other sharp in- 
struments; they are injurious to the nails. With an oily base remover take off all polish. 
An orange stick dipped in remover will get down into the crevices. Apply oily cuticle re- 
mover, and push back the cuticle with your finger tips. File the nails with an emery board. 
filing away from the corners of the nail. If you wear your nails long, avoid filing too close 
to the corners. This will give more support to the nails and keep them from breaking. 
Nails which crack and split require a nightly application of special nail cream. The new 
elycerated nail preparations are designed to avoid this condition too. A set of these items 
for the basic care of nails sells for about a dollar. Use polish base to protect the nails and 
keep the polish intact longer. Polish color is largely a matter of personal preference. Deli- 
cate new soft rose shades are sold in the ten cent stores along with many other nail-do’s of 
a well-known maker. Running the gamut from the new grape tones to the even newer dawn 
pinks, a pliant liquid nail polish is made to conform to the natural flexing and growth of the 
nails. While soap and water (used with a good stiff brush) are invaluable in cleaning thor- 
oughly, they do rob the skin of natural oils and leave the hands rough and dry. A jar of hand 
cream should always be kept within reach. Use it every time you wash your hands. 


COVERED Tips ADD LENGTH 
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(51 amour Aisle 


NOMETHING like a sixth sense warns us about the exigencies of 
June. And we have been doing some mental hop-scotch in order 

to take care of your special needs for this chameleonic month. 
Weather permitting, you may be here today and gone with a holiday 
tomorrow. You may be walking between the rain-drops in your 
home town or you may be welcoming or dodging the summer sun 
at some far-off sandy beach. You may be doing a quarter-mile turn 
on the deck of a cruise ship or you may be saddle-wise at some 
dude ranch. In any case, you will be reaching out for these in- 


cidental items without which no wardrobe is really complete. 


If you are unable to escape from the heat and would like 
to keep cool-looking in town, you can practice some of the most 
effective homework. You might gather together all the snowy lin- 
serie touches you possess, or you might buy some, and then see 
that they become attached to some of your pretty plain and dark 
clothes. Or better yet, annex the sure touch of the chalk-white poker 
chip necklace and bracelet up above. The set sells for about three 
dollars at Lord & Taylor's in New York, Coulter's Dry Goods Com- 
pany in Los Angeles and Kline’s, Inc., in Kansas City. Some of 
you patriotic people might like to know that these poker chips are 


also made up in a mixture of red, white and blue. 


If your plans run to trains, you will be tempted by a carry- 
all handbag that remembers keys for you (tucked away neatly in a 
key case). A comb that watches out for unruly locks. A mirror to 
remind you about keeping your nose powdered. All of these things 
youll find cached in the LaGarde grain calf vanity type hand- 
hag photographed at the top of this page. Well worth its purchase 
price of five dollars at Oppenheim Collins, New York, at Famous 
& Barr, St. Louis, and Emery, Bird & Thayer in Kansas City. 


More in the spirit of fun and yet certainly not to be taken 
too lightly are the bright foot-notes we show on this page and those 
we get more serious about in one of the Glamour Aisle pages that 
follow. Here, at the left, are two Goodrich Sun-Togs shoes that are 
really meant for play, but will prove sturdy enough companions 
for trips into town. One has elasticized toe and instep straps in an 
Indian motif. The other has criss-cross instep straps. Both have 
medium heels and Lacorin soles. Each pair under two dollars. At 


Abraham & Straus, Brooklyn, and Halle Bros., Cleveland. 


Natalie Visart, a talented young designer who has dressed 
most of the DeMille pictures, adapted a “Union Pacific” shirt for 
Barbara Stanwyck. In turn it has been adapted for you into a stun- 
ning sports shirt. Skirt, belt and tie included. It is sold at leading 
department stores. About eight dollars. (Continued on page 74) 
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Life begins 
with 


VITAMINS 


AP Proves 


Good Housekeeping 
», Bureau 


Wonders can happen — to you. Wonders of feeling well, : 
looking well — of being awfully glad you're alive. : 
| Vitamins can be the secret. Which vitamins? All those : 
vitamins that you may need. i | 
| 
Vitamins Plus once a day is the vitamin routine complete. | 
(; In two tiny, easSy-to-take capsules it Supplies vitamin | 
f groups A, B, C, D, E, G@ and, for plus effectiveness, it | 
also contains liver concentrate and iron. it 
| 
‘ Combat the strain of everyday modern living - be a | 
7 very charming person to know. Vitamins Plus — a 24 days’ | 
} Supply — 2.75. (Same Price in Canada.) | 
| 
\ | 
| 
VITAMINS PLUS, INC., 370 LEXINGTON AVE., Ne Ye Ceo j 
HOW TO GET  Herewith is a 24 days’ sup- = send me your booklet, 
LJ ply of Vitamins Pius —, ‘What can I expect from vitamins ?’’ 
| | Send my Vitamins Pius C. O. D. 
VITAMINS Plus is on sale at leading None sss 
; department and drug stores. If you 
do not at once find VITAMINS Plus street __ 
in your cit il coupon at right! 
In your city mal upon g City__ | State 
| Copyright March 1939 Vitamins Plus. Inc., N.Y IN CANADA: $2.75—McGILLIVRAY EROS., Ltd., TORONTO 
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GOSSARDS 


BE-RIBBONED! 
™~ 


BE-RUFFLED! 
QUAINT ALLURE 
FOR SHEER BLOUSES! 


resh and as white as 
Freesias...Gossard’s 
lace Longerlyne bra 
that’s meant to be seen 
thru sheer white shirt- 
waists that you'll be 
wearing both day and 
night. A charming, 
feminine, young fash- 
ion. Model No. 2133. 

THE H.W. GOSSARD CO. 

Chicago - New York 
San Francisco - Dallas - Atlanta 


Toronto - Melbourne 
Sydney - Buenos Aires 


4 | 


// 


Bag and $300 
Cover about each 


Extra Covers 1.00 each 


Wear it in solid tones with your summer 
whites. Then change to the vivid Romany 
stripes to gayly accent more sombre costumes 
—or reverse to a colorful Flower Print to 
offset your simple sheer dress. Both the 
Toyo bag and the covers are washabie. 
© In Linen, or “Cruisaline’’ (white one side} 
Biack, Navy, Pink, Copen Blue, Maise, Fuchia, 
Chartreuse, Red, Aqua. Multicolored Romany 
Stripes. Vari-colored Flower Print designs. 


if your store can't supply you, write to 
FRIEDMAN-LOBEL, INC., 38 West 32nd St., New York 


sold ot better stores everywhere 


Glamour Aisle 


(Continued from page 72) 


Confetti-bright 


In a season where color-variety is 


the spice of fashion life (and also a 
costume problem), its nice to know 
about one hat that will do more than 
double-duty. The young, carefree hat 
above is showered with confetti-bright 
specks so that it will be a fine com- 
panion for many sports costumes. It 
will be a fine match for any of the 
heather tweeds. And best of all, when 
you plan to turn out in white, this casual! 
will quite automatically pick up the 
color of your bright accessories. Really 
a breton, we've turned down the brim 
so that you could see how amenable it 
is to brim changes. Under three dollars. 


Camisoles 


and stripes 


Into the midst of the great dust- 
ruffle revival, we welcome its counter- 
part, the camisole. Here and_ there. 
you ll see it quite alone. But more often 
(and more important) is the part it 
plays, as the top of a slip or a petti- 
coat. Its a wonderful cover-all under 
sheer blouses. Above, are two summer- 
light slips. First, the white camisole 
top, bobbin lace-trimmed, with candy- 
striped rayon taffeta skirt. Below, is a 
pure dye crépe slip with Val-type lace 
camisole top. Each about three dollars. 
There is also a gypsy rayon nightgown, 
with striped skirt (not sketched). About 


_four dollars. At leading shops. 
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Straw flattery 


You may have some very special 
preference in summer hats, but for sheer 
flattery there is nothing more effective 
than a big brim to frame your face. Add 
to that the young idea of ribbon stream- 
ers and you are ready with femininity s 
best weapons ... youth and flattery. 
lor about eight dollars you get a fine 
imported Milan with grosgrain band 
and streamers. Oppenheim Collins, New 
York: Carson Pirie Scott & Co.. Chi- 
cago: Bullock's. Los Angeles. 


Stocking élamour 


There's something about Valcort 
stockings that slenderizes ankles. This 
particularly applies to the two-thread 
Princess, of special construction, guar- 
anteed for the strength and wearability 
of a three-thread stocking. Under a 
dollar. From about sixty cents up, there 
are pure silk chiffons with double silk 
heel and toe. Sold by leading chain 


stores and specialty shops. 


Purposeful stockings 


All Mar-\-Lus stockings have a 
place and a purpose in your day. The 
four-thread likes daytime wear. The 
three-thread prefers the afternoon and 
the two-thread definitely solves any 
evening requirement. They have that 
sheer, webby quality and a healthy re- 
sistance to snags. For the open-toe-and- 
heel shoes, there is a Mar-\-Lus sandal 
stocking with mesh toe and heel. Prices 
run up to about one dollar and these 
stockings are sold exclusively at Chand- 
ler's, Leed’s, Baker's. Burt's, Cole’s and 
Rode’s Shoe Stores in seventy-five prin- 


cipal cities in the country. 


Lad 


‘ 


1372 Broadway 


Daylight playing hours ahead—so be sure to 
take your place in the sun in the smartest sports 


clothes that can be bought! 


Lovely Vicki Lester, straight from Hollywood 
where American sports fashions are born, starts 
her summer with a brilliant shirt 'n' slacks outfit 
‘above). Dazzling stripes on cool, Luxable spun 
rayon for her shirt and gypsy sash — sleek, 
crease-resistant spun rayon for her precision- 
S&: tailored slacks. Slacks in shades of Cruise Blue, 
Rose, Violet, Chartreuse, Aqua, Maize, with 
tory \igr blending shirts. Sizes 12 to 20. (At left) For her 
moods Vicki sports this playsuit with a 
,——\ \} separate skirt—and a contrasting sash that she 
| 5 wraps around her head or her waist as the 
notion strikes her. It's a grand blend of spun 
rayon and cotton in exciting, flattering pastels: 
Cruise Blue, Dusty Pink, Chartreuse, Aqua, 
Strawberry, Lavender. Sizes 12 to 20. 


PRICED AT ABOUT 


$3.00 


ASK FOR THESE HOLLYWOOD CINEMA SPORTS FASHIONS 
AT YOUR FAVORITE STORE FROM MAINE TO CALIFORNIA! 


OR WRITE TO MANUFACTURER FOR 
NAME OF NEAREST STORE 


A NATIONAL FASHION 


manufactured by 


NATIONAL BLOUSE CORP. 


GLAMOUR 75 


New York, N. Y. 
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SNOWY PANAMA 


AS 
& .. 


FOR 


= = 


CROWNING 


GLORIES 
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CREAMY LEGHORN 


MAY QUEENS 


| 


BYRON HATS © FIFTH AVENUE «© NEW YORK 


Create an aura of mysterious allure—let the 
captivating fragrance of ORLOFF'S intriguing 
odeurs enhance the charm of your personality! 


A silky, zestful, exotic “Spice Boule” for your 
purse, bureau drawer or closet... the refreshing 
and exhilirating ‘Eau de Cologne” with its secret 
“top notes” the inimitable, tantalizing 
Extrait de Parfum, concealed under the gown 
of the amusing ''Baccalaureate,""——-THESE accen- 
tuate glamour ... gaiety . . . romance! 


- 


and 125 


if your favorite shop does not carry ORLOFF'S 
luxurious and precious gifts, write us direct. 
An ORLOFF original is an enviable possession! 


Prices slightly higher in Canada 


iS WEST/20th NEW YORK 


A born traveler 


Are vou one of those people who 
frets over the wrinkle hazards of pack- 
ing? And do you make it a point to 
carry a minimum of luggage? If so, the 
Ribbonaire hat above is just the thing 
for you. It will go happily with all 
vour casual clothes and not only that. 
it may be folded and stuffed in a minute 
corner of your bag without injury to 
its shape. Of stitched grosgrain ribbon. 
it has a quilted look. The narrow gros- 
grain band is caught in evelets and 
bow-tied. Under three dollars at Jordan 
Marsh, Boston and other stores. 


Of top importance 


So often when you set out on a 
shopping tour, you have a fairly good 
idea of the sort of hat you want for a 
special occasion. Your purse tells you 
what you should pay for it. With it, you 
plan to wear a dress whose repeat per- 
formances have been favorably re- 
ceived. ... But, this time, youd rather 
have the attention go to your head. 
Therefore, it is of top importance that 
vour hat should not only be an eye- 
catcher . it should be worth a sec- 
ond olance. When you can get such a 
hat for about five dollars . . . then 
youve accomplished something! And 
you can get it in the Wimbledon Favour- 
ite shown above, at the Emily Shops in 


New York, Wm. Taylor's, Cleveland. 
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Over your head 


Just as soon as this lovely sweater 
coes over your head, you begin to think 
of summer in terms of sweater changes. 
With the long summer months ahead, 
vou Il find it’s quite a trick to spring a 


sweater surprise when everyone else 


sticks to the prescribed frothy blouse. 
that 
a sense of the dramatic for you. 


l'requently, element of surprise 
achieves 
And you can be quite sure of it with the 
fair and square-necked shortie sketched 
above. Made of lace mercette, it has a 
fragile, webby quality. Its knitted band 
And it comes in 


All 


this for a little over a dollar at leading 


nips in the waist-line. 


lots and lots of heavenly colors. 


shops and department stores, 


Cardigan delight 


Introduce this wide-ribbed angoré 


skirt. As flatter- 
in colors as delectable 


sweater to your dinner 
ing as a soft fur, 
as sherbets, the shortie is the perfect an- 
swer to those cooler early summer eve- 
“odd” skirt 
collection, and figure out the proper in- 


nings. Go through your 
troduction there. Before you know it, 
this cardigan-delight will be in constant 
demand. And you'll find, too, that the 
return on your investment will exceed 
your great expectations. Keep its fresh 
look by brushing it occasionally. About 
two dollars. Write to us for the names 


of shops where you can buy them. 


‘ent Finish Organdie, 
embroidered ina dainty 
pattern. The neck and s| 


trim. Here's a dress design 


ed for Parties and Lives 


17—10 to 18. Not 
more than $8.00 


Nou Being Featured at These Leading Stores: 


Macy's ew York, N. Y. 
J. L. Hudson (Dept. 872) Mich. 
Hahne Co. Newark, N. J. 
Gimbel 86ros. Philadelphia, Pa. 
Forbes & Wallace Springfield, Mass. 
Rich's Atlanta, Ga. 
Polsky Co. Akron, Ohio 
The Golden Rule St. Paul, Minn. 
Morehouse - Martens Columbus, Ohio 
L. H. Field Jackson, Mich. 


Available at all Montgomery Ward stores 
IN YOUR CITY, WRITE TO 


IF NOT AVAILABLE 


Created by HARRY GOODMAN - 


# Trademark Reg. 
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Marshal!-Field (Dept. 2648) Chicago, Jordan Marsh (Dept Boston, Mass. 
Dey Bros. Syracuse, N.Y. Hergolsheimer Co. Grand Rapids. Mich 
J. N. Adams Co. Buffalo. N. Y 

carborou ustin, Texas 
C. M. Guggenheimer Ve. Best's Appare! (Dept. 9) Seattie, Wash 
Quackenbush Co. Paterson, N. J. Hale Bros. San Francisco. Calif 
Rudge & Guenzel Lincoln, Nebr. Hale Bros. Sacremento, Calif 


G. Fox & Co. (Dept. 01W) Hartford Conn. 8 & M. Inc 
James Black Ory Goods Waterloo, lowa Wh itthorne Swan 
Leggett Dept. Stores Virginia Belk Stores 


Peoria 
Calif 
No. & So. Carolina 


“STARLIGHT FASHIONS” 


134 WEST 37th STREET, NEW YORK 
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| slamour hegins 


with a lovely complexion — 


Jen-0-Six Cleansing Lotion 


@ \lademoiselle! Have you tried Bonne Bell 
Ten-O-Six Cleansing Lotion...the talk of smart 
debs and sub-debs everywhere? Ten-O-Six 


is as stimulating as an aperitif. It is the per- 


fected product of more than a million facials. 


Ten-O-Six sently cleanses the surface of the 
skin of all impurities. It protects lovely skins, en- 


courages a smooth, tine texture—and detinitely 


discourages blackheads. Ask for Bonne Bell Ten- | 


O-Six Cleansing Lotion at your favorite shop 


—for glamour begins with a lovely complexion! 


INTRODUCTORY TRIAL OFFER: 


The regular price of Bonne Bell Ten-O- Six | 


Lotion is $2, but we are offering the readers 
of this publication a Special ‘Trial package 
worth considerably more, for only 50c. This 


package includes a generous trial bottle of 


Bonne Bell Ten-O-Six Lotion, also a | 


Gadabout Compact of Cleansing Petals. 


Send the coupon and fifty cents 
to Bonne Bell, Inc. and judge 
Ten-O-Six Lotion for yourself. 


BONNE BELL. INC ce 
o Spring Garden & Detroit Avenue fe 
o Please send rn Special Trial package > 
wh enclose 5 
Ime on 
AOC 
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Beauty and comfort 


Are you going to the Fair? Then. 
think seriously about Fair-minded shoes. 
Of course, we do not mean shoes built 
solely for comfort. But we do mean 
shoes that combine the best features of 
beauty and comfort. And we mean these 
Red Cross shoes that are well under 
seven dollars a pair. Many of you may 
know the comfort of these shoes, but 
vou may not know these three beauties. 
From left to right, they are ... The 
Flirt, white buck with japonica calf 
trimming (medium heel). Rodeo is next. 
A sturdy sports walking shoe of white 
reversed calf with mud- 
guard and interlacing (built-up leath- 
er heel). And finally Barletta, all white 
buck, open shank (medium high heel). 
Sold at principal department stores 
and all of the Red Cross Shops. 


claret calf 


A figu re follower 


Wouldn't you like to know about 
a slip that molds and disciplines your 
figure? The Ex-Quee-Zay slip does just 
that. Divided into three parts... the bra 
and skirt are of non-run tricot-knit, the 
mid-section of tissue mesh elastic. More 
good news ... it is made in four bust 
types. About three dollars. The Empo- 
rium, San Francisco; The May Co., 
Cleveland and many other stores. 


You'll Look “Right” in 
Hendan Mannish Shirts 


MADE IN CALIFORNIA 


Hendan Mannish Shirt of Celanese 
Pique, convertible collar, pleated back 
in White, Light Blue and Maize, sizes 
32 to 40. Each $3.95 at department or 
specialty stores in your city. 
If not obtainable, send your 
check or money order to... 


BROWNSTEIN-LOUIS CO., 1214 Stanford 
Los Angeles, Sportwear makers since 1895. 


4 

| 


BILASTOCKINGS 


APROUS for 


You'll love the flattering 
beauty and fit of Valcort. 
You'll marvel at its glori- 
ous texture and smart 
shades. You'll delight in 
its long wearing qualities 
and be amazed at the rea- 
sonable price of these 
costly looking stockings— 
as low as 59c, and up to $1. 


: VALCORT HOSIERY MILLS 
404 FOURTH AVE. NEW YORK, N. ¥. 
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Certain young charm 

This is surely a year for making 
the most of your figure. But you will 
have to decide which of these sound 
foundation garments is best suited for 
\our figure. Above, we present a two- 
piece idea in bra and girdle. Below, is 
an all-in-one combination. Let’s firs 
consider the beauty and control of the 
virdle. A step-in of Goss-Amour with 
rayon satin front and back panels for 
firm control. Slide fastener closing at 
the waist-line. Under four dollars. Also 
chown, bra of rayon satin and lace. 
( nder a dollar at the stores listed below. 


Figure pertection 


And now we come to what we con- 
-ider (for some figures) a luxurious 
necessity. Here, in two views, is a Goss- 
\mour combination that uses the beauty 
of satin and lace to ensnare you into 
‘ine form. Compelling front and back 
anels of elastic satin rayon take care 
of diaphragm and derriere. Lace bra. 
cow-cut back and deft shoulder-strap ar- 
rangement. About five dollars. Gimbel 


Srothers. New York: D. H. Holmes. 


New Orleans: Broadway Dept. Store. 
Los Angeles: Carson, Pirie & Scott. 


Chicago. (Continued on page 82) 
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McKay Clossics are always Flattering . . . always Serviceable 
always Trimly Exciting .. . And with more exclusive features than you 
will find in dresses at double the price. 


Full FIVE inch hems—and pinked, generous side seams—for easy 


alterations at all times. 


@ Talon zippers with special air-vent plackets to keep vadergernants 
from being torn or marred. 


° Double rows of stitching on every dress for lasting beauty and 
_ extra wear, 


Tested ond gdéranteed washable with Ivory Flakes. 


@ All seams taped at shoulders and waistband. 
© Buttons and Belt loops individually hand sewn. 


PRICED ABOUT $6.50 AT YOUR FAVORITE STORE—OR WRITE DIRECTLY TO 


1410 BROADWAY NEW YORK CITY 
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another WILSHIRE SUCCESS 
by Soleo 


With current styles as girlish as Elsie Dins- 
more—what choice has any pretty lady, but 
to wear a charming, ruffled slip beneath her 
flirtatious skirt! 

Eastern Isles—specialist in intimate apparel 
—gives you a swirl of satin acetate* to wear 
with your gayest frock. The crisp rustle of 
Spring will be yours in Ruffled Lady. 
Priced at $2.00 in leading stores throughout 


the counttv. 


manufactured by 


16 East 34th Screet 
New York, N: Y. 
famous makers of 
WILSHIRE LINGERIE e TOM GIRL PAJAMAS 
PHILIPPINE HANDMADE NIGHTGOWNS 


*rayon 


DESIGNS 


BACK VIEWS OF 


Designs on pase 49 


Jean’s Permanent Waves are widely 
known, They are the most natural and 
lasting, unaffected by the sun, shampoo 
or bathing. Jean’s expert undetectable 
Hair Coloring is absolutely true to na- 
ture. Phone for appointment. 


A & 


Designs on page 51 


BEACH GOLF - TI 


Center of its own great 
250-acre seaside estate. 


CAVALIER BEACH CLUB - CAVALIER COUNTRY CLUB 
VIRGINIA BEACH, VA. 


A pleasing blend of Country Life in the 
Old South with the smartest of Modern 
Resort Living. American Plan rates in- 
clude all club privileges. Open all year. 
Restricted Clientele. 


Write today for mew 
beautifully tllustrated 
‘Booklet “R’’ 
ROLAND EATON 
Managing Director 


Famous ‘‘name’’ bands will 
feature the exclusive 
Beach Club's summer season. 


. 


Hollywood Patterns may be purchased in chain 
and department stores in every city; by mail, 
postage prepaid, from The Hollywood Pattern 
Company, Greenwich, Connecticut; in Canada, 
_at dep't. stores and by mail; from The Holly- 
| wood Pattern Service, 133 Jarvis Street, Toronto, 
Ontario. Prices may be found on page 8! 


. 
| esigns on page 
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HOLLYWOOD 
PATTERNS 


are sold at thousands of 


stores all over the country 


Inspired by Hollywood, created 
for the fashion-conscious women of 
America, Hollywood ®**** Patterns 
of Youth have put pretty clothes within 
the reach of every needle-wise girl. 

You will be delighted to find in 
each Hollywood Pattern envelope an 
accurate and smartly-styled pattern, a 
complete cutting guide, and clear sew- 
ing instructions. 

Hollywood Patterns are sold in 
department, chain, and neighborhood 
stores. In each, you will find a complete 
selection. If you can not locate a dealer 
in your vicinity, you may order by mail. 
Write to the address below giving name, 


address. size and correct coin or money 


order. 


PRICES OF HOLLYWOOD PATTERNS - 


1765 . .... . . 15¢ in Canada 
1769. . . . . 15¢ in Canada 
| 784 5¢, in Canada | 
1795 . . . . . . 15¢ in Canada | 
1798 5¢, 25¢ in Canada | 
. . ... . %JI5¢, 25¢ in Canada | 
1802 IS¢, 25¢ in Canada | 
18904. . 25¢ in Canada | 
i808. 15¢ in Canada | 
1809 . . . IS¢, in Canada | 
. . . . 25¢ in Canada 
18146 IS¢, 25¢ in Canada 


Holly wood Pattern Company 


Greenwich, Conn. 


An apology to Mr. Senz 


In the May issue of Glamour there 
appeared an article “Eye Cue.” Edward 
Senz, famous make-up artist of New 
York City, gave us the most concrete 
information for this article . . . and 
supplied us with the very helpful il- 
lustrations. Through one of those odd 
mishaps, we not only failed to credit | 
Mr. Senz with his illustrations, but mis- 
spelled his name. We hope he will ac- | 


cept this apology. 


vivid colors . 


GLAMOUR 8! 


Al et’s be excitingly glamorous in 


.. Let’s be roman- 


feminine in the softest of pas- 
shades... Let’s look luxuriously 
- 4 smart in soft felts with dashing 


The Emporium, 
San Francisco, Calif. 
Famous-Barr Co., 
St. Louis, Mo. 
Gimbel Bros., 
Pittsburgh, Pa. 
Hochschild, Kohn & Co., 
Baltimore, Md. 
J. L. Hudson Co., 
Detroit, Mich. 
Strawbridge & Clothier, 
Philadelphia, Pa. 


Chama 


411 Fifth Avenue 


brims . . . Let’s buy Chamays! 


Chamay Felts are Three Dollars in the following 
and other leading stores: 


Marshall Field & Co., 
Chicago, IIL. 
The May Co., 
Denver, Colo. 
The Higbee Co., 
Cleveland, Ohio 
L. S. Donaldson, 
Minneapolis, Minn. 
The Boston Store, 
Milwaukee, Wisc. 
Oppenheim, Collins & 
Co., Inc., N. Y., N. Y. 


y 


made by 
BREWSTER HAT CO.,Inc. 


New York 
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Glamour Aisle | 


(Continued from page 79) 


No Barium Sulphide! 


Strictly for reducing 


d | i. I have created a new and 
better hair remover; a 
+ ) ‘sy toiletry that is far super- 
Perhaps you have your ior to old-time depilator- 
‘ . . es; a cream which can 
| share of reducing exercises. ... Perhaps eed without offense to 
| lon’t fee] . others in your household. 
or? you dont teel quite as energetic about My new ZiP Depilatory 
Cream instantly removes 
cc gy? them as you did when you started. But every trace of hair; keeps 
— | still you feel that a complete exercise- our skin satin-smooth. 
| A] al ¢ | ou on 
& moratorium would be unwise. Well, Available at all Good Stores 
— you might be able to take care of your | | MADAME BERTHE, Specialist 
i “i conscience and your figure by stepping f 562 Fifth Avenue, New York 
_into this Sheer Mold reducing girdle. Also ZIP Epilator 
| Its made of a patente d elastic fabric eliminates 


hair with amazing success. Quick 
and effective. Excellent for face. 
Used for 25 years at my Salon. 
Treatment or FREE 
Demonstration at my Salon 


(guaranteed run-proof). Reinforced for 


firm control, by elastic banding down 


both sides, by boning over the dia- 


phragm, and by a satin panel at front. amet = 
_ About five dollars at Saks 314th Street. | | 
| New York: Famous-Barr. St. Louis: 
| The White House. San Francisco. 


New materials 


or - 
Thrilling beyond 
words! Sprinkle a 
little in the tub, 
and behold a sea “ 
_ of luxurious bub- 
? bles.Stepinweary 
..emerge wonder- 
fully refreshed — 
your skin utterly 
smooth, fragrant. 
No tub ring re- 

mains. Coupon G 
| below brings you 
a trial size box. «/ 


Strictly for form ~ 
| 35c, $1.60, 
For the lithe. young figure that | $1.75, $3.80 
wants to emphasize its minute waist and avesyonse iwi 


curving hips, its flowing body lines, try 


a Wispese girdle. A special shaping job M 00 17,000. 1) | | 
was done in knitting to make it fit. Full- 
fashioned, seamless and oh-so-soft. And | B&t Lab. Inc., 700 N. Carpenter St., Dept. 15-F, Chicago 
_ Please send me trial Usa-Foam Million Bubble Bath 


in (jPine (Lilac (Jasmine [)Carmation [[Gardenia 
CJEau De Cologne. I enclose 10c for each. 


~ 


it wont let you down after it has been 


WEST 34th ST., Bot” Sth.& 6th | laundered. The high elastic content 
| 677 FIFTH AVE., Bet, 53rd_ 854th Sts. 
9 WEST 42nd Neat 


makes t improve with washing. Special | 


knitted sections at the waist-line. Best’s 
in New York. about two dollars. 
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Call it poise 


(Continued from page 39) standing, 
whether with one person or a group, 
stand still and don't shift from one foot 
to another. Or, worse, don’t slouch on 
alternate hips. Let your hands rest 
quietly at your sides or clasp them 
loosely in front of you. A purse is the 
safest place for your hanky if you are 
among the handkerchief twiddlers. 

No matter how brilliant you may 
seem at your own table, don't chatter. 
This is the time to drop a leading ques- 
tion casually rather than reveal your- 
self with wrong remarks. Learn to be 
a good listener and you ll soon have the 
reputation of being a superb conversa- 
tionalist, human nature being what it is. 

The camera taught me _ about 
hands. Angles are so important that the 
same pair of hands can look like two 
lily petals or a couple of hams. Turn 
them thumb-side out to your audience 
(this gives a broken but curved line) 
and never expose the broad or back 
sides unless you could pose for a jewel- 
ers advertisement without qualms, 

I cant set myself up as an un- 
faltering example of composure and 
often have to run through my rules to 
retain any degree of poise. 

In “Stagecoach” a great many 
scenes required me to be part of the 
action without speaking or moving. The 
most difficult part of acting on stage or 
screen, I think, is to be part of the back- 
eround and still remain in character 
and lend significance to the scene. 

Another test is the one I undergo 
weekly in my broadcasts on the “Big 
Town” air show with Edward G. Robin- 
son. Before the “on the air” signal, | 
members of the cast are introduced to 
the studio audience and then retire to 
seats on the stage to await the fatal mo- 
ment. Frequently plot development does 
not bring me to the microphone for | 
some time until after the program be- | 
sins. I can do nothing but sit very much | 
on exhibition. It’s an effort to keep my 
hands from fiddling with the script or 
twisting my hair. Then, remembering 
my director's advice, I consider myself 
part of the background, the setting for 
the broadcast. I concentrate on that 
mentally until I melt into the scene. 

And remember, if you want to find 
poise you ve got to be definite—if it’s 


only definitely part of the background. 
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SOMEONE OUGHT TO TELL } 
HER ABOUT RY- KRISP / a 


Try this simple, sensible reducing plan — 
No exhausting exercise, no drastic diet 


IF YOU WANT to lose weight but 
hate giving up your favorite foods, try 
the Ry-Krisp reducing plan. See if it 
doesn’t help you lose ugly bulges and 
have the slim, youthful figure you want. 


Reducing plan used by thousands 
The Ry-Krisp plan, given in our free 
booklet, involves no drastic diet, no ex- 
hausting exercise. It’s the sensiblesort of 
reducing method a doctor can approve. 
In brief, it is: Eat sensibly, exercise mod- 
erately, enjoy 2 or 3 Ry-Krisp wafers 
as your bread at each meal. Made of pure 
whole rye with no sugar or fats added, 
each Ry-Krisp wafer has only 20 calo- 
ries yet supplies minerals and “bulk” 
needed in most diets. 


A delicious every-meal bread 
Many families enjoy Ry-Krisp as an 
every-meal bread with soups or salads, 
as a tempting base for cheese and 
spreads. It’s a tasty, nourishing between- 


meal snack for children, too. 


Send for free reducing bookiet 
New booklet tells how normal person 
can eat what he likes and lose about 4 
pound a day. State whether booklet is 
for man or woman. Address Ry-Krisp, 
700B Checkerboard Square, St. Louis. 
Offer good only in U. S. and Canada. 


An appetite-satisfier that’s kind to your hips. Tomato, 
cottage cheese and watercress served with Ry-Krisp. 
Note: Genuine Ry-Krisp comes in red-and-white 
checkerboard box, has the name baked in every wafer. 
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Wear vaARINGLY CLINGING 
GOWNS 
PAJAMAS 

SHORTS - SLACKS 


AVOID EMBARRASSING EXPOSURE 


Are you uncomfortably aware that slacks cling too closely — exposing 
feminine fleshiness too daringly? A new foundation garment originated by 


Sheer Mold—the Slackelette— streamlines the feminine figure to eliminate 


KS ” that “jiggle” in the rear and smooths the front so 
Te = ¢ tae there are no revealing, tell-tale lines. The full 


figure corsette gives beautiful bust support, gives 
your body the restraint it needs plus the freedom 


you demand — and eliminates that “girdled” look 
by its divided crotch. The details are too intimate 
to explain — but your corset dealer will demon- 
strate how these radically new garments enable 
you to control and streamline your figure in sports- 


wear or the most revealing gowns. 


SHEER MOLD 


PANTIES, $3.50 @ GIRDLE, $5.00 @ CORSETTE, $7.50 


\\ Girdle Takes 
Inches Off Hips 

—INSTANTLY ! 


See: You can have slimmer hips 
today! You can _ reduce the 
width of your hips every day 
until you have just the slim, 
glamourous Curves you want. 

Thousands of women now wear Sheer Mold 
Hollywood Reducing Girdle—a marvelous new 
patented elastic fabric (guaranteed run- -proof !) 
that s-t-r-e-t-c-h-e-s 4 ways and firmly pulls in your 
hips an inch or two—controls your curves—molds 
your body into fashionable lines. 

Hundreds of strands of this new elastic, like tiny, 
nimble fingers, massage away the fat so gently pe 


don't realize your hips are being reduced wit 
every movement of your body. A porous girdle— 
ducing. See it at your corset counter. 

—SHEER MOLD REDUCING SYSTEM 
FRE used by Hollywood film stars for re- 

ducing hips, stomach, waistline. 
waist measure and choice of medium or long 
lengths with only $5. Your money ~ unless 
‘ay 

SHEER MOLD CO., HOLLYWOOD, ’ CALIF. 


cool—that does not depend on perspiration for re- 
Send for your free copy of this System 
If your store can’t supply you—mail us your 
you get satisfactory results right aw 
REDUCING GIRDLE 


SHEER MOLD CO., HOLLYWOOD | 


_ pleasant company later, 
the spirits for a less formal evening. 


Rules for élamour 


in the home 


(Continued from page 29) 1. Don’t in- 
vite people who know one another too 
well or not well enough. 

People are apt to get bored with 
your parties, if they know they will meet 
only the people they already see enough 
of. On the other hand, only the most 
clever hostess can steer clear of trouble 
if she on throwing together 
people who are complete strangers in 
thought as well as in real life. 

Dress simply. This is not the 
time to parade your new string of sap- 
phires. The hostess provides a_back- 
eround ... not a highlight. 

3. Don't hold up a dinner with 
conversation. Cook 
cant and will probably give notice. 


insists 


Europe can wait. 


4. Serve a_ beautifully cooked 


dinner of not too pretentious food. Re- 


member grandmothers cookbook in the 


top left drawer of her old highboy? 
You will surely find some recipe there 


that hasn't been served for a generation | 


or so and will send your guests home | 


comparing you favorably to Theodore 
of the Ritz or Escofhier. 

5. Dress your table well. 
| be bashful about showing off your best 


| 
service and linen. 


Leave the gentlemen to their 
coffee. It's a continental trick and an 
excellent one. In their own society they 
will be much less restrained and this 


slight relaxation will make them more 


and will set 


7. Don't try to provide “unusual” 


party ideas unless you know they will | 
such | 


work out. Much as I[ admire 
hostesses, my own ritual is simple: con- 
a bit of ap- 
propriate entertainment. And I often 


sit down at the piano first to encourage 


versation. reminiscence. 


+ more talented guests. 


When the guests depart it means 


more to know not that they have been 
impressed, but that they have had an 


enjoyable evening. 


Possibly it isn’t what might come 
under the heading of a Glamour evening, 
but Grandmother Dunne did well enough 


_with practically the same formula. And 


I'm not forgetting that, in the face of 


pretty heavy competition, she was once 


the belle of Louisville. 


Don't | 


For DRY, BRITTLE and 
OVERBLEACHED 


You can now wash your hair with this new sham- 
poo and marvel at its remarkable effect. Dry 
hair emerges lustrous and pliant; brittle hair 
becomes stronger and more resilient, and no 
longer breaks; overbleached hair loses its un- 
natural appearance and assumes new life and 
sparkle. Solvent shampoo is mild and neutral 
in action, contains no alcohol, no alkali, only 
finest ingredients. Removes dandruff and brings 
out the hair's natural waviness. Phone for ap- 
pointment or send |5¢ for a trial bottle that 
holds two generous lathers, or $! for 8 oz. bottle. 
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OF THE BARBIZON 


LEXINGTON AVENUE & 63RD STREET 
REGENT 4-8245-6 NEW YORK 


Hobo 


BEACH AND LEISURE WEAR 


eA gay young thing is the Hobo. Of 


genuine Matletex, it hugs the foot 


firmly...is the most comfortable and 
smartest thing to wear. Waterproof 
and washable. Sole of brand new 
rubberized cork. 

In colorful plaid of blue or gold- 
enrod...quaint polka dot in navy or 
wine...plain broadcloth in navy or 
royal trimmed in white...or all-white. 

When ordering, give shoe size, 
pattern and color preference. The 
Hobo is only $2.95, postage prepaid. 
Send check or money order to 


CASA FEDERICO 
Box 22G« Beverly Hills, California 


| “REG US. PAT. OFF. U.S. PAT. NOS. D. 107821 — 2134630 
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Flow is your figure? 


(Continued from page 33) and thumbs 
lightly together. Now press them against 
each other. You will feel the pull and 
lift of the muscles across the upper 
chest. These are the pectoral muscles 
which bear most of the weight of the 
bust. Any tendency to sag is corrected 
when these muscles are tightened. This 
exercise should be done for a few min- 
utes both morning and night. Davies 
says that ice packs are effective and 
harmless in reducing too ample bosoms. 
Splashing with very cold water makes 
for firmness and toning of muscles. 


Take to your heels 

Davies recommends walking for a 
dependable body beautifier. Slow walk- 
ing is excellent for building up an 
under-weight chassis, and fast walking 
will help to reduce one that is too heavy 
all over. Walk with your head up and 
your shoulders straight, for much of 
elamour is based on a correct and grace- 
ful posture—yours for a little effort. 


Davies’ figure chart 


Height ro 53” 4” 
Weight 115 120 125 
Bust 323) 33 3314 
Waist 23°) 24 2414, 
Hips 34° 35 3514 
Thigh 201 ., 2015 21 
Knee 131, 1314 13°4 
Calf 121, 12°54 
Ankle 8 814 
Weight 130 135 140 
Bust 3315 33° 34 
Waist 
Hips 3515 30 
Thigh 211; 211, 21° 
Knee 14 14), 141, 
Calf 13 1314 1314 
Ankle B14 


Name your figure 

From now on your figure is in 
your own hands. Get out your yard- 
stick and tape measure, and see where 
you fit into this figure-perfect picture. 
The formula for acquiring perfect pro- 
portions is certainly not a difficult one. 
Mr. Davies’ rules are proven successes, 
not just idle theories. The lovely, grace- 
ful figures of the Hollywood stars 
should certainly prove inspiration, and 
start you rolling today. 


Handbags styled by 


5 nation! Exclusive, too, for Angel Skin is a 


French import! Heavenly soft, delightfully 


smooth — and withal, practical. A gum 


eraser is your cleaner! The frames are of 


glamorous Prystal...in. a selection of smart 


new designs and in a ‘sunburst of bes: 


Robbins & Weitz, Inc 


8 East 32nd Street, New York 
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My own ease history 


(Continued from page 69) Sinners”, 
with Bing Crosby and Fred MacMurray. 
he talked to me about my make-up and 
my clothes. In that film I played the 
part of a small-town girl, and to my 
surprise, Mr. Ruggles said that he had 
picked me for the part because I looked 
like a small-town girl in Hollywood! 
And all the time I had thought myself 
sophisticated! 

You see, Mr. Ruggles was aware 
of my make-up tricks, my poorly chosen 
clothes, and he was quite frank in his 
criticism of these things. He told me to 
tone down my make-up, part my hair on 
the side, and to go up on Hollywood 
Boulevard and buy myself a sweater 
and skirt to wear with a polo coat. 

This was the beginning. I learned 
a great deal from my part in that pic- 
ture and from Mr. Ruggles’ advice. I 
learned that no matter what roles | 
played on the screen, this one part in 
“Sing You Sinners” was the correct 
pattern for me to follow in my person- 
al life. For in this picture I was at 
last natural, | was myself... not ten 


MARLA SHELTON 
One of the most beautiful screen actresses 


uses my Third Dimensional Make-Up. 


other people. And I will always be 
erateful to Mr. Ruggles for ridding me 
of the “phoney” touches I had some- 
how collected. I dropped those tricks 
with my old name, Terry Ray, and I be- 
came Ellen Drew. a different-looking 
cirl, and rather a different personality. 

I used as little make-up as pos- 
sible. | wore my hair in a simple, youth- 
ful manner. I chose clothes with care. I 
realized that in order to be a success 
in Hollywood you had to have a dif- 
ferent personality from the established 
stars, but that difference did not have 
to shriek out at people. 

Now I am Ellen Drew. I am the 
young actress who has learned the diff- 
erence between what is right and what is 
wrong in Hollywood, what one can 
and can not do to be one of the top- 
notchers. | wonder how I was ever able 
to think and feel differently. But am- 
bition excuses many things, and, as 
everyone knows, there is nothing more 
ambitious than a budding Duse. It is 
only natural for every young girl ar- 
riving in Hollywood to attempt the al- 
most impossible—the overnight transi- 
tion from “high school drama-club” 
star” butterfly. 


cocoon into 


But there are those of us who are 
lucky enough to find out in time that 
such tactics are the best means in the 


world of not accomplishing our ends. 
The competition is so keen that no girl 
can afford to make this mistake for long. 
Those who have real talent, and believe 
in it, owe it to themselves and the public 
to blossom forth in their true char- 
acters; to concentrate on developing 
pleasing manners and qualities that will 
catch the casting director's eye, and 
that necessary requirement for a suc- 
cessful screen actress, that mysterious 
and compelling thing—glamour. 

If I have acquired any glamour 
it is because of the homely truths that 
I learned. Outdoor exercise, something 
I rarely went in for, has become a regu- 
lar part of my daily routine... because 
I know it is important to my health, my 
appearance, and my point of view. 

I realize that as Terry Ray | 
had a lazy mind. Well, because of that 
Hollywood competition I spoke of, a 
lazy girl usually gets left behind. | 
find now. that as Ellen Drew, actress 
in production, I must be alert and 
willing to learn. And I hope and be- 
lieve that I wont ever stop learning. 


HOME... 


Yes...in 30 minutes you can become as beautiful as screenland’s most 
adorable stars...without tedious treatments, baths, packs, oils or creams. 


| 
\ 
ii nly 2 dimensions 


and u idth the face 


fla fa nd 


a Add the Thi rd Dime }] rT, 4 
depth. nda the fa: 


GASSHMIES beauty. 


My Exclusive New Third Dimension Make-Up in nine generous 
size luxury containers can be obtained only from me direct. 


You can do it just as the stars do...with ...my Modern Third Dimensional 


Modern Third Dimensional Make-Up... 
developed after years of experimenting 
by me as Make-Up Director for the largest 
Motion Picture Studio, and now perfected 
and made available to all women. 


I discovered that depth...the third dimen- 
sion...expressed in fascinating highlights 
and alluring shadows, is the basis of 
beauty. To impart these qualities to 
Milady’s face, nine requisites must be used 


Director of Make-Up, M-G-M Studios 
P. O. BOX 309G HOLLYWOOD, CALIFORNIA 


Make-Up Base, Shadow, Highlight, 
Cheek Rouge, Lip Rouge, Eye Shadow, 
Non-Smear Mascara, Neutral Tone Face 
Powder and Face Cream. 

Wich these nine essentials you can be 
beautiful. Send me a description of your- 
self with $5 and I will prepare the correct 
Make-Up for your coloring and send to 
you postpaid. You'll marvel how easy it 
is to be beautiful. 
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Through the 
looking dlass 


It's an art 

To perfect your make-up your 
face-powder must match your skin tones 
exactly. The secret is individually blend- 
ed powder. Charles of the Ritz repre- 
sentatives are skilled in this art. They 
analyze your skin, and blend their col- 
ored powders with all the artistry of 
a portrait painter. As your skin tones 
change with exposure to the elements, 


have your powder blended accordingly. 


Head-line highlights 

By now the labels are on the bot- 
tles of “Solvent Shampoo”, ready for 
you to use at home. Its formula is free 
from alcohol and alkaline ingredients. 
Oils recondition your hair, leaving it 
soft and gleaming, your scalp immacu- 
late (and free from dandruff). Use only 
a few drops for each shampoo. Address 
your orders to Emile of the Barbizon, 
63rd St. at Lexington, New York City. 


Matching Summer moods 

Lucien Lelong believes in match- 
ing your moods with perfume. If you're 
adventurous, romantic, and gay, try 
‘Impromptu’, “Indiscreet” if you're so- 
phisticated. “Opening Night” is yours 
in an elegant mood, or one of the floral 
perfumes if youve gone “little girl” 


The neatest trick 
Discipline your curls with an 
automatic “RollOcurl” which 
combs your curls as it rolls them snugly 
into place. Sold at the chain stores. 


For the green -eyed 


Don't justenvy a radiant complex- 


‘ion. Try the Bonne Belle “Ten-O-Six’ 


lotion. We're told that actual labora- 
tory tests show this formula contains 
unusual blood-stimulating properties. 
At department stores and beauty shops. 


Bath in bubbles 


You ll feel like a mermaid bath- 
ing in sea foam when you add Usa-Foam 
Million Bubble Bath to your tub. It 
comes in six delightful fragrances, both 
liquid and crystal forms. Besides being 
a luxurious gesture, this is an excellent 
water softener. At department stores. 


at 


GLAMOUR 


contrasting Maroccaine leather 
puffed or tailored 
CROCHETTE is straw-like, 


a cloth bea ‘it’s spot. 
less. In cool summer 
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a Smart 


Your waist line is your stvle line... 
so, consider this Counselor Zephyr 


actly what it is. It belongs in vour 
bathroom just as much as a tub or 
shower! Invaluable in controlling 
weight, the Counselor Zephyr is also 
a health gauge for the whole family. 
Beautifully styled and accurate in 
recording weight . equipped with 
electric dial light for easy reading... 
and guaranteed for five years. 
Sold by leading stores. If your dealer 
cannot supply you, order scale sent 
direct, post-paid. Money-back 
guarantee. Free booklet on re- 
quest. The Brearley Co., Rock- 
ford, Illinois. 


In Far West 
higher 


* tells vou what the Hol- 
Ivwood stars are wear- 


massage. iy, youtan do the same 
... but snexpensivaely. Restore the smooth, 
round contours of your figure ... give 
your skin that glow of youth with a 
BEAUTYSAGE vibrator. Made by a lead- 
ing manufacturer of beauty shop tools. 
Its gentle penetrating action gives “pro- 
fessional” massage treatment at home... 
will not harm the tenderest tissues. Plugs 
into any convenient outlet (110-120 V., 
60 cycle AC). Furnished with 4 types of 
applicators, in black or green case. Try 
a BEAUTYSAGE vibrator 10 days. No 

only $6. Money back if not 
delighted. At your dealer’s 
or use coupon below. 
Shipped postpaid if you re- 
mit in full. Or, send only 
$1, pay postman balance 

plus postage. = 


* shows you clothes from 
the best-dressed pictures 
of the month... 


* brings you the latest 
news of make-ups, hair- 
dos, diet... 


| x tells vou where to buy 
| clothes accessories, cos- 
metics, inspired by Holly- 
wood. 


Keep up with 
GLAMOUR 


[i0 DAY TRIAL OFFER 
Beauty Appliance Corp., | | ie ery month 
Dept. 569-F, Racine, Wis. j 
| ( ) Remittance enc!. ( ) Encl. $1, ship C.O.D. | 
| Name | 
| Address | | 
| City State | | Use the subscription card 
My Dealer is enclosed inthis issue. 
Distributed by General Flectrie S Iv Corn. in all br hes | 


The Zo Through the 


looking dlass 


Jewelled beauty 


If you've been lucky enough to in- 


Scale a beauty-aid, because that’s ex- herit your vreat-grandmother s cameos, 


now is the time to get them out of the 


| 


| 


family vault. Fashion has taken the 


delicate coloring and carving of cameos 


for its inspiration in make-up effects. 
Janet Gaynor and Andrea Leeds inter- 


pret this vogue in cosmetic colors and 


nail polish tints, accenting the feminine 
appeal by their jewels. Introduced only 
a few months ago in nail polish by a 
well-known maker of manicure acces- 


sories, this cameo shade is a favorite. 


oot notes 


Doing a little sroundwork for your 


summer beauty campaign, we stumbled 


an important item. Because we 
know that nobody can either look or fee! 


beautiiul with tired aching feet. we were 
delighted to know of this new foot 
lotion. It is mentholated. and wonder- 


fully cooling and comforting. You ll 


appreciate this doubly in very warm 


weather when you're walking about the 


Fair grounds. Sold at department stores. 


For your nails 
You can select from an impressive 
range of fashion-conscious colors in a 
pliant nail polish. This conforms to the 
growth and natural flexing of the nails. 
A complementary polish base encour- 
ages the polish to go on smoothly. Add 


a coat of this over your polish to make 


it stay on unbelievably long. At cos- 


metic counters. better department stores. 


For you alone 


It is individuality rather than 


| 
selfishness which makes us want our 


i 


perfumes for our own exclusive use. If 
youre bothered by scent-snatchers in 
your otherwise peaceful domicile, buy a 
tiny perfume bar. This offers you the 
variety of five perfumes, all safely yours 
under lock and key. (Hide your key.) 


Incidentally 
If you take care of your own nails. 
here's a helpful hint. After your polish 
is dry, run cold water over your nails: 
it keeps your polish intact longer. If 


your polish completely covers the nails 
the tips are less likely to break. 
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Th rough the 
looking dlass 


New eye bea uty 


The genius who gave you those re- 
freshing eye pads now adds to your eye 
beauty with a new eye cream. In its for- 
mula there is a newly discovered sub- 
stance called “cholesterol” which doc- 
tors declare is an important aid to the 
skin. At night you apply it generously 
to the eye area to discourage little lines. 
Use it, too, as part of your make-up to 
ceive your eyelids a lustrous sheen re- 


flecting brilliance to your eyes. 


Practically a nutshell 


If you're one of those people who 
goes through half an hour's search for 
cosmetics in your bag, you ll want one 
of the new cosmetic purses. Neat little 
ribbed fabric jobs, lined with contrast- 
ing colors. Pockets inside give you a 
place for lipstick, puff, and all. The 
purses open automatically without the 


nuisance of snaps. Sold at better stores. 


Two in one 


Next time youre gift-shopping 
for feminine hearts of any age at all, 
look for a twin package of scents. Two 
tall stately bottles, one with a floral 
concentree, the other with a famous 
eau de cologne, are surrounded with 
piquant flowers, and the whole is cov- 
ered with transparent acetate. This last 


vesture hints at the preciousness. 


The artistic touch 


If you haven't a powder brush, by 
all means get one. It will remove excess 
powder from the crevices, and prevent 


the very unpleasant effect of “caking”. 


Something new under the sun 


When men endorse a cream or 
lotion, it is really something! A new 
cun-tan preparation enjoys this distine- 
tion, according to those who journeyed 
southward this last winter. It comes in 
liquid and cream (for the gentlemen) 
forms, designed to give you an even tan, 
which is acquired easier and lasts long- 
er. It contains no dyes, alcohol, or other 
irritants. The color alone is enough to 


intrigue, being a handsome amethyst. 
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GLAMOUR 


NTING FLOWER COLORS...AT FINE JEWELRY COUNTERS EVERYWHERE 
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Elanbee Incorporated 
21 East 22nd Street, New York, N. Y. 


Please send me _______ Leading Lady India 

Print Bags for dollars 
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get WINX mascara! 


Eyes of mystery and allure 
that look larger, 
brighter...yours with WINX! 
This fimer mascara clings 
closely, makes lashes seem ¢.;.ntige Jabora- 
naturally longer...dark and tory tests prove 
silky. Be sure to ask for “!NX mascara 
is amazingly fine 
WINX mascara... toda) ; im texture. 
Approved by Good Housekeeping. Get WINX 
Mascara, Eye Shadow, and Eyebrow Pencil at 
drug, department and ten-cent stores. 


(hoy, WINX 
THE FINER QUALITY MASCARA 


Through the 
looking élass 


Lighted mirror 

Here’s a handy little gadget which 
wont take up too much room in your 
bag. It’s a double mirror with a handle 
that is also a flashlight. Focus the 
light on your face, and make-up repairs 
in theaters and cars will no longer be 
a matter of guesswork. You'll find a 
raft of uses for this light, in finding 
the right key, 
bag, and so on into the night. The flash- 
light is detachable. Stores which sell the 
mirror alsosell extra flashlight batteries. 


locating things in your 


Blessed event 

Recently a promising new mem- 
ber was added to a distinguished fam- 
ily of cosmetics. It is of Swedish inspira- 
tion. Salts in its formula are completely 
dissolved, yet retain a_ stimulating, 
cleansing property without the slightest 
degree of harshness. This cleansing is 
followed by applications of freshening 
lotions, special types for dry and oily 
skins. You ll like the decorative shell 
pink of these well-designed bottles, too. 
They add a feminine note to your room. 


It’s a softee 


If the water you use for bathing 
and laundering is the least bit harsh or 


_ hard, use a water softener. An effective 


variety comes in the form of flakes. Add 
these to water to make a richer lather 
than you would have with soap alone. 
They are recommended for use in wash- 
ing everything (even the baby, honest) 

. from dishes to your most luxurious 
undies. Besides softening the water these 
flakes help to soften clothes as well as 


your own fair skin. Try some next time. 


At department, drug, and grocery stores. 


Comb on mascara 


Slip a tiny tube of cream mas- 
cara into your bag for an important 


_part in your minute make-ups. This 


mascara is ready to use without the 


_ addition of water. Fitted into the cap 


is a comb which applies the mascara 


evenly, curling your lashes back at the 


same time. Available in three shades: 


black, brown, blue, at ten cent stores. 


_ Names of items mentioned in “Through 


the looking glass,” furnished on request. 


‘non-greasy ; waterproof. Achiev 


LOVELY MAKE-UP 
ALWAYS as screen stars do 


No nose shin 


a velvety, -flatteri ng 


Les artistes les 
plusprominentes, 
du theatre et du 
cinéma, choisent 
les gaines "MLLE. 
SUZETTE." Par 
économie, par 
souci de votre 
beauté, votre in- 
téerét est d'es- 
sayer "'MLLE. 
SUZETTE." 


"MLLE. SUZETTE" girdles and founda- 
tions available at leading department 
stores, specialty shops. $3.50 to $7.50. 


32 West 18th St., New York City 
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Talent, the key to 
movie success 


(Continued from page 59) tures. Then 
there’s Dennis Morgan, an extremely 
likeable, friendly, typical American 
young man with a wonderful singing 
voice. There are others, too, like my 
own brother, Eddie Foy, Jr., who in- 
herits the comedy talent his name im- 
plies—waiting for the right part, the 
right chance, the right time. 

“We at the studio cannot recognize 
personality sometimes when we run 
smack into it. Just recently we had a 
young player under contract for a short 
time. We let her go since she showed no 
particular screen personality, although 
her voice, her beauty and assurance 
were adequate. Another studio saw 
something we didn’t. She stepped right 
into a feature role in a big picture—and 
we know and see now that she had that 
elusive something. 

“A screen test will not always 
show it. Nervousness, a wrong part, a 
had day—these may conspire to conceal 
the spark we’re looking for. That’s why 
[ often rely on my first impression, put 
the young player into tiny role after 
tiny role in B pictures, until that player 
develops confidence. Surer of the me- 
chanics of movies, his real self begins 
to shine through. 

“But a screen test of any kind will 
help any girl to improve herself in 
many ways. Look at yourself the next 
time you see a home-made movie of 
yourself. Study your carriage, your pos- 
ture, your mannerisms; work on them: 
get someone to take more 16mm. films 
of you. Compare I and II and continue 
to improve. Every sincere movie ac- 
tress does this with her actual films— 
studies herself critically to eliminate 
her ungraceful, displeasing, grating 
mannerisms. Every girl can do it with 
the help of a home movie camera.” 

Mr. Foy talked about many of the 
stars and featured players. Together 
we sought to analyze their charm, their 
weakness, the reasons for their suc- 
cesses or arrested careers. “Miscast” or 
“a part that fits his personality”—these 
were frequent explanations. 

And the more we talked, the more 
apparent became the applications of 
movie success principles to everyday 
success prin- (Continued on page 92) 


GLAMOUR 


HAVE IT AND HOLD IT! 


Here you are, right on the brink of vacation time with a dozen glamorous new 
friendships...perhaps a thrilling romance...awaiting you! Keep alive the pre- 
cious, joyous moments of your holiday... the friendships you've made... by 
writing letters on your return home. 


_ For those letters be sure to choose a writing paper which renews that first 


impression of an alluring you ... one that does justice to your personality and 
says nice things about your taste. (Letters, you know, tell more than the words 
you write in them.) To be sure your correspondence is always correct use... 


EATON’S FINE LETTER PAPERS 


AVAILABLE AT FINE STORES, EVERYWHERE 


TON 
348 FOREIGN MALL—crisp and sheer as orgondie, air-minded 
“ETTER EATON’S HIGHLAND — the stondard of quality for generations 
EATON PAPER CORPORATION PETERSBURG 1850— delicate in tint and texture 


PITTSFIELD, MASSACHUSETTS 
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Perk Up 


with 
Saleigh 


Challengingly, delightfully 
young Saleigh face-flattery in 
happy-go-lucky hats. Made of 
richly colorful MERRIMAC felt, 
fashioned to give you a new 
jauntiness this Summer. The 
light, crisp gaiety you want to 
top your newest outfit. 

In 20 new Merrimac Summer 
colors, including white. Pleas- 
ingly priced at only $2. 


Featured at these and other 
leading stores throughout 
the country: 


Abrahum & Strauss, Bklyn., N. Y. 
Dayton Co., Minneapolis, Minn. 
Halle Bros., Cleveland, Ohio 
J. L. Hudson Co., Detroit, Mich. 
Kaufmann’s, Pittsburgh, Pa. 
F. & R. Lazarus Co., Columbus, O. 
McCurdy Co., Rochester, N. Y. 
Outlet Millinery Co., 

Hartford, Conn. 
J. Shillito Co., Cincinnati, Ohio 
Stern Bros., New York City 
Strawbridge & Clothier, Phila., Pa. 
R. H. White Co., Boston, Mass. 


PERFUMETTE 


with FIVE glamorous scents to 
match your moods 


OMPLETELY smart . . . utterly 

different! Copy of a $20 im- 
port, this gold-bright miniature bar 
holds five generously filled vials of 
captivating fragrance, all under lock 
and key. So chic, you'll want to keep 
one on your dresser long after other 
favorites have been discarded. So 
adorable, you'll want to give them 
as birthday gifts, bridge prizes, 
graduation presents. And so inex- 
pensive, you can easily afford to! 


PERFUMETTE with 5 FLORAL ODEURS 
(Gardenia - Sweet-Pea - Violet - Rose - Orchid) 


| REVEL NOVELTIES 
| West 34th Street, New York City 


65 WEST 39th STREET 


Enclosed find one dollar for which please’ send 
Perfumette with 5 Floral Odeurs 
Name 
| Address 
City State 


me 


NEW YORK. 


Talent, the key to 


movie success 


(Continued from page 91) ciples. 
First the objective study of one’s ex- 
ternal mannerisms, face, figure, walk, 
voice and gestures. Hollywood calls it 
a screen test. We claim it can be a 


“camera clinic’ record. the correction 


| of your faults through study, better 


| 


make-up, wiser clothes selection, figure 
discipline and vigilance against poor 
-mannerisms. Second, developing of con- 


fidence through practising. Hollywood 


| 


| 
| 


does it with B pictures. You can do it 


by deliberate plan. Last, the correct 
casting, making the wistful girl play 
wistful roles, the sophisticated play her 
| part, the young girl play a young girl. 
Each can be glamourous and compel- 
ling within the frame-work of her own 


personality. 


But can you imagine Garbo playing 


Colbert’s roles and keeping her glam- 
our? Or Colbert playing Crawford's 


parts and keeping her glamour, or 
Crawford playing Irene Dunne’s char- 


-acterizations and keeping her glamour 


| 


scribe as “personality” 


The obvious answer is to find your na- 
tive glamour, your most dominant char- 
acteristic. Find it. nurse it, frame it 
effectively by making the most of your 
face, figure and clothes. You won't be 
rushed to Hollywood, but you'll: have 
that thing that Mr. Foy can only de- 
and you ll be 


a star in your own particular world. 


We hear that: 


e Lya Lys, Warner’s foreign star, ef- 
fectively solved the problem of cor- 
rect wear at a dog show by decking her- 
self out in a poodle print. 

e Ginger Rogers in “The Little Mother” 


_brings back the “duster” by envelop- 
ing herself in a voluminous creation. 


tying under the chin and sweeping to 


the floor. With it, orchids to match. 

e To complement her tennis dress, Shir- 
ley Ross in “Some Like It Hot” wears 
a flaming red belt emblazoned with her 


signature in dull gold script. 
-e At the simple, high neck-line of 


very sleek white dinner gown, blonde 


Wendy Barrie, RKO-Radio star, pins a 
double clip . long that it looks 


like a wide necklace of chased sold. 
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Above. A striped study tn 
fashion. Tatlored tn the 
Sacony manner, of exquisite, 
exclusive Crella fabric, 16.95 


Large Sketch. Dramatic 
contrast —Ctella Suede shirt 
of one bright color, 4.50; ca- 
ballero sash of another,1.95; 
and permanent-creased 
white sharkskin slacks,7.95 


Lower Left. Figure-and- 
fashion revealing —2 - piece 
swim suit of hug-tight 
Zephyr-Lastic, with flatter- 
ing uplift in the bra, 4.95 


Lower Center. Shimmer- 
ing, glamorous Satin-Lastic 
in exotic print, featuring ex- 
clustve ‘Foundation Con- 
trol’’,10.95.Sol1d colors,8.95 


Lower Right. The 1939 
dressmaker bathing sutt of 
heavenly Ctella. Softl; 
shirred bra top, gored skirt 
and full-length slide 


fastener at stde. 6.95 


THERE'S SOMETHING about a Sacony 
that makes you feel right anywhere. So be sure 
to select Sacony fashions for your smart summer 
wardrobe. Featured by the better stores. Write 
for illustrated folder, ‘Stars Under the Sun’’. 
S. Augstein G Co., 1384 Broadway, New York. 
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MOOTHLY alluring lips—soft as velvet — with 
a provocative glow of color like the heart of 
a rose—no wonder men are fascinated! 


Tangee Lipstick is her “magic wand”... yours, 
too, if you want loveliness. Orange in the stick, 
Tangee changes to your very own shade of blush- 
rose on your lips. Its special cream base helps 
keep lips satin-smooth in all weather. It isn't 
“paint”, so it won't rub off. 


Get Tangee today...in the 39¢ or the $1.10 size 
...equally ravishing for blondes, brunettes or 
redheads, thanks to its magic color-change prin- 
ciple. Or send 10¢ with the coupon for 4-piece 
Miracle Make-Up Set containing Tangee Lip- 
stick, Rouge Compact.Creme Rouge, Face Powder. 


BEWARE OF SUBSTITUTES! There is only one Tangee 
—don’t let some smart salesperson switch you. Be sure 
to ask for Tangee Natural. If you prefer more vivid 
color for evening wear, ask for Tangee Theatrical. 


Worlds Most famous Lipstick 


ENDS THAT PAINTED LOOK . 


~~ 


e Popular! Check up on your charm with Tangee 2 
Charm Test, sent with Miracle Make-Up Set. | * 


4-PIECE MIRACLE MAKE-UP SET 


The George W. Luft Co., 417 Fifth Ave., New York iy 
City ... Please rush ‘‘Miracle Make-Up Set’’ of 
sample Tangee Lipstick, Rouge Compact, Creme g 
Rouge and Face Powder, also Tangee Charm Test. 
I enclose 10¢ (stamps or coin). (15¢ in Canada.) 


Check Shade of Flesh [! Rachel (LC. Light 
Powder Desired Peach Rachel! 


Name 


(Piease Print 


Street 


City __State 
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